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NOTE

The information given in this report has been compiled from published sources and interpreted
from fieldwork based on informed opinions. Whilst every care has been taken in the preparation
of the report, there may have been some errors in the information obtained. Although it is
impossible to verify every single detail by cross checking, we believe the general picture
provided is reasonably accurate and comprehensive.

Many IAL reports contain an overview of selected company financial information and
capabilities based on published sources where available. Although the companies represented
are believed to be the major suppliers the profiles are meant to be indicative rather than
definitive.

It is fundamental to the philosophy of IAL Consultants to constantly seek to extend and improve
our service to clients. In pursuit of these aims, we shall be pleased to consider all requests for
regular or periodic updating of all or any part of the information contained in this report, or for
extensions in coverage in terms of product areas, market sectors and/or geographic regions.

We are, of course, always happy to discuss with any subscriber the possibility of undertaking
further work, whether arising out of this report or in different business areas.

MORE INFORMATION ON IAL CONSULTANTS

At the end of this report you will find a copy of our corporate brochure and a list of our latest
published reports. Should you require more information on either our published reports or our
private client services, please contact us at the address given.

Full details on all IAL Consultants published studies (including full tables of contents and tables
of tables) and ad-hoc research services can be found on our website:

www.ialconsultants.com




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

CONTENTS

1. INTRODUCTION 1
1.1 SCOPE OF STUDY ...ttt ettt ettt sttt sttt st b et sbe ettt e sa et s bt bt eat et et enaenee b nae 2
1.2 METHODOLOGY ...ttt ettt sttt sttt et et sa e bt bbbt eat et et et st e ebesbesbe et et enaeneenbe e 2
1.3 PRODUCTS AND END-USES ...ttt ettt ettt st ettt s 3
g B B o o SRS 3
L1.3.2 FFAQUANCES ... ettt et et a ettt et e a e et e ke ekttt n e eae e ae e ae ettt e n e ne et e nteennen 4
14 PRICES ... ettt ettt ettt ettt e et et et e et e es e e st essene e st e s e ee e seeee et e eneensensensenseeaeeseeneensensansensessensens 5
1.5 FORECASTS ettt etttk ettt a e st e st et e e bt e ae e bt ea e ebeemeem b e s et e ebesaeebeeneenteneensenseseeeaene 6
2. MARKET SUMMARY 7
2.1 TOTAL MARKET OVERVIEW 2001-2000 ......ccueeutiiiieieriesieeeeie ettt sie sttt see e seeseeene e 7
2.1.1  Total Flavours & Fragrances MATKet...................c.cccoovveeiieiuieieiiiiiieiieeie ettt ense e e 7
2.1.2  TOtal FIAVOUTS MATKEL .......c.coeeeeieeeeeee ettt ettt ettt enees 7
2.1.3  Total Fragrances MAFKeL ...............cccocueouiiiiiiiiiiit ettt ettt 8
2.2 MARKET BY END-USE & COUNTRY 2001-2006.......c..cccerimeriminininieieienenene e sieeiteeesesae e 8
2. 2.1 FIAVOUFS ..ottt ettt etttk ekttt n e a e ae e bt b nt e ent e st e bt et e enbeenaeeneenis 8
B ) 7 < 7 T BTSSP 12
2.3 SUMMARY OF MARKET TRENDS AND INFLUENCES. .......ccccootiiiiriteeeeeieieeeie e 16
3. MARKET REVIEW BY COUNTRY/REGION 2001-2006 17
3.1 AUSTRALIA/NEW ZEALAND ..ottt ettt ettt st b e see st et e e e teseeeneeneeneeneens 17
BT B B Y 17 o L PSSR 17
BT B 7 < 7 T DRSSPSR 17
32 CHINA e etttk b e e bt b e a e st et e e e bt et e eb e eh e ea e e st em b et e et e ebesbeebe e bt en b et e benaesbeenes 18
3201 FIAVOUFES ..ottt et h e h ettt n ettt eae ettt eens 18
3.2.2  FFAQUANCES ...ttt e e ettt ettt e ettt e ab e et e ettt e enbeeenbeeenteennaee s 18
3.3 IINDIA <ttt ettt b e bt bt e ae et e bt b e sb e bt bt ea et et bbbt bbb et et b e ebes 19
3301 FLAVOUFS ..ottt ettt e a et etttk ekt h e b na e ena e eae e bt ettt et e enteeteeeseeaen 19
3.3.2 FFAGFANCES ...t et 19
34 N N N USSR 20
2 B Y 17 o 1 SRS OSPS 20
R ) 7 < 7 T BTSSP 20
3.5 SOUTH EAST ASIA .ttt ettt ettt e bttt eb e e ates e et e e e ebe et e ebeebeeseemeensenseasesbesaeeneenean 21
3.5.1 FLAVOUFS ..otttk ettt a ettt et ne et et nen 21
3.5.2  FFQQUANCES ... ettt ettt ettt e ettt et e e bt eeat e e enbeeenbeeenbeennnee s 21
3.6 SOUTH KOREA ...ttt ettt b et b e bt et et et sttt be bt eb e et et e naesaeenes 22
3001 FIAVOUES ..otttk a ekttt n ettt eae ettt een 22
306.2  FFAGFANCES ... ettt 22
3.7 OTHER ASIA-PACIFIC COUNTRIES ...ttt sttt st 23
370 FLAVOUFS ..ot ettt et ettt at e e s ekttt n b e rb e h e ae e ehe e bt et e nbeeat e st e eteenen 23
A ) 7 < 7 T DTSSR 23

3.8 TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS AND
FRAGRANCES IN ASTA-PACIFIC ......ooiiieieeeeeeteteteee ettt ettt eee st et e e sesessesaeeneeneens 24
3081 FIAVOUFS ..ot ettt a ettt et n et et enean 25
I 7 < 7 T DTSRRI 27
4. SUPPLIERS 29
4.1 OVERVIEW OF SUPPLY STRUCTURE ....cceotiiiiiiiiieieee ettt 29
4.1.1  Overview of the Supply Sector in ASIA-PACIfIC..............c..ccccvveeieiieiiieieieecie ettt ere e 30
4.2 PROFILES OF KEY SUPPLIERS ..ottt sttt s 31
G201 DIATESCO ..o ettt h ettt h e ettt ettt e tb e et et eeabeesnteeeaaee s 31
42,2 DFAGOCO ...t et ettt 34
4.2.3  Firmenich (INternational) SA ...........cccccooimiiiiiiiiiiioiiiieee ettt 37




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

.24 GEVAUAGN ...t ettt ettt ettt a ettt an 41
4.2.5  HaQrmann & ReIMET ...............cccccoiiiiiiiiiiiiiiiiet ettt ettt 45
4.2.6  International FIGvors nd FraQUAICES...............cccccoccievieiiieiiiiieiiieiieeieeeeeieeese e se s esseesaesseenes 48
4.2.7  QUESE INEFRALIONAL ............c.ooovveiieieiieee ettt ettt ettt st s aeeeaeesbeenbeenbeetseesaesseenes 53
4.2.8  Sensient FIavors & FraZIaANCES .............c.cccccciiiiiiiiiiiiiiiiiiist ettt 57
42,9 TAKASAGO ...ttt ettt 60
4210 T HASEQAWA. ...ttt ettt ettt 63
4.3 DIRECTORY OF SUPPLIERS IN ASIA-PACIFIC .....ccotiiiiiiiiieiieeee et 65
L B 1 1| 1 SRS OSPS 65
4.3.2  BARGIAAES ...ttt ettt et s 66
G.3.3  CRERG.cececiiieeeeeeeeeheeeheeeh ettt et 66
.34 HONG KOMNG ...ttt ettt e ettt ettt ettt ettt ea ettt an 69
O T T 77 | 7 PSSP TPTUTPSRRUR 69
43,6 IHAONESIA. ...ttt a ettt ettt eae ettt 71
B.3.7  JAPAM ..ottt ettt b e ettt ettt e ehb e e eate e eabe e ettt e enbeeenbeeenteeennee s 72
4. 3.8 MALYASTA. ...ttt ettt 74
4.3.9  MYGIINGAE ...ttt ettt 75
4310 NEW ZEAIAN ...ttt ettt ettt bt et ettt et eaen 75
T B o7 o X 1 ST OSPS 76
4312 PRILIDPIRES ..ottt ettt ettt ettt ekttt e e et ae e ae bt ettt ne et e neenean 76
G313 SIHGADOFTE ..ottt ettt a etk ettt e e ae e ene bt ettt e ne et e nteenean 77
G314 SOULN KOFOU.......c..ooeeeieeeeee et ettt h e ettt ettt ettt ettt e ene ettt en 78
G315 SFIELANKQ ... ettt ettt eae ettt an 79
G310 TAIWAN. ..ottt et h ettt ettt ettt ettt ene ettt an 79
G307 TRATIANG ..ottt ettt ettt 80
G318 VEGIIAMN ...ttt 81
5. SOURCES OF INFORMATION 83
5.1 INTERNATIONAL ....outitiiteetee ettt ettt sttt ettt b e bbbttt e b ae st ebeebeene 83
52 AUSTRALIA ...ttt et 83
53 INDIA L.ttt a ettt n et n e nes 83
5.3.1  Flavours and FPAQEANCES..............cc.ccciiiiiieiieieee ettt ettt ettt ae e ene e et ene e 83
5.4 JAPAN Lttt h e h bt a b s bt s bt b n bt s bt n bt n e n b nes 83
5.4.1  Flavours Qnd FUAGFANCES.............c.cccoeoiiiuiiiiiieee ettt ettt ettt et et ennes 83
5.5 SINGAPORE ..ottt b et b ettt eb bt b e eb bt b bt ebennes 84
5.5.1  Flavours Qnd FUAGFANCES.............c.cccueiiioiiiiiiieee ettt ettt ettt et e et ennes 84




IQl The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

TABLE OF TABLES

1. INTRODUCTION 1
1.1 SCOPE OF STUDY .ottt sttt sttt e st e st e e s et e e st e e sa b e e sabeesabeesabeesateesabeenateesaseennseas 2
1.2 METHODOLOGY ..ottt et ettt sttt et ettt e bt e et e s bt e s abtesabeeeabtesabeesabeesabeesbeeenbaeensaesnnes 2
1.3 PRODUCTS AND END-USES ...ttt ettt sttt ettt et e sat e e st e e sateeseteeseeennee 3
1.4 PRICES ...ttt ettt ettt et e bt e et e e ta e e aae e taeessaeesbaeesseeessseassaeensaeansaeassseensseensseesaeensseensaeenses 5
1.5 FORECASTS .ottt e et e e ta e e tbe e abe e tbeesaseessbeessaeessseansaeasssaansaeessseensseenssaesaeensseensaeenses 6

2. MARKET SUMMARY 7
2.1 TOTAL MARKET OVERVIEW 2001-2000 ........ccooiteeiiieiiiieeiieeieeetteeieeeteesveeeaeessseessseessseesssesssseesseesnnes 7

Total Market for Flavours & Fragrances in Asia-Pacific, 2001-2006 (US$ Million and % Growth p.a.) .......cccoevennneee 7
Total Market for Flavours in Asia-Pacific by Country, 2001-2006 (US$ Million & % Growth p.a.).......ccccvevververrennnns 7
Total Market for Fragrances in Asia-Pacific by Country, 2001-2006 (US$ Million & % Growth p.a.) .....cccceveieeennneee 8
2.2 MARKET BY END-USE & COUNTRY 2001-2000........cceeecuieirieerieiieenieesreeeteesereeseeeessreesseeessseeseesnnes 8
Total Market for Flavours in Asia-Pacific by End-use, 2001-2006 (US$ Million & % Growth p.a.).....c..cccoevevvcennenee 8
Market for Flavours in Asia-Pacific by Country & End-use, 2001 (US$ Million) .......c.ccceceeereineennccencreneeeniceneenes 9
Forecast Market for Flavours in Asia-Pacific by Country & End-use, 2006 (USS$ Million)........ccceceevrvineneieienennenne. 10
Average Annual Growth Rates for Flavours in Asia-Pacific by Country & End-use, 2001-2006 (% Growth p.a.) .....11
Total Market for Fragrances in Asia-Pacific by End-use, 2001-2006 (US$ Million & % Growth p.a.) ........cccoevenneee. 12
Market for Fragrances in Asia-Pacific by Country & End-use, 2001 (USS$ Million).........c.ccoeverierieieirinienieieieeenennen 13
Forecast Market for Fragrances in Asia-Pacific by Country & End-use, 2006 (US$ Million) ..........ccccveeveeererierenennns 14
Average Annual Growth Rates for Flavours in Asia-Pacific by Country & End-use, 2001-2006 (% Growth p.a.) ..... 15
2.3 SUMMARY OF MARKET TRENDS AND INFLUENCES .........ccoceeitieieeeeeee ettt 16
3. MARKET REVIEW BY COUNTRY/REGION 2001-2006 17
3.1 AUSTRALIA/NEW ZEALAND ...ttt ettt ettt et e esttesteeestaestaeesaeessaeensaesnsaesnssasnsseenssesnsens 17
Market for Flavours in Australia/New Zealand by End-use, 2001-2006 (US$ Million & % Growth p.a.)................... 17
Market for Fragrances in Australia/New Zealand by End-use, 2001-2006 (US$ Million & % Growth p.a.) ............... 17
3.2 CHINA oottt ettt e et e e bt e et e e bt e e teeeatee e saeaaseeassaeaaseeasssaesseeasseeanseeansaeesseeansseanseesnsaeansessnseesnseesns 18
Market for Flavours in China by End-use, 2001-2006 (US$ Million & % Growth p.a.) ......cccceeveciereecieneecienieneenennes 18
Market for Fragrances in China by End-use, 2001-2006 (US$ Million & % Growth p.a.).....c.ccceeereenrerereneeneennenes 18

33 IINDILA ettt sttt et e st e s bt e e a e s et eeat e st eeab e st e e et s be e e bt e sbeeeneeea 19
Market for Flavours in India by End-use, 2001-2006 (US$ Million & % Growth p.a.) ......cccccveerveereneenerinnnreennnes 19
Market for Fragrances in India by End-use, 2001-2006 (US$ Million & % Growth p.a.)......cccccveireenecnnccenccnnnes 19
34 JAPAN L.ttt e sttt et et et h et et sae e s aeesae et et eanesanenanens 20
Market for Flavours in Japan by End-use, 2001-2006 (US$ Million & % Growth p.a.) .....cccccveerverncencineneennenes 20
Market for Fragrances in Japan by End-use, 2001-2006 (US$ Million & % Growth p.a.) .......ccceeireennerneenecnnenes 20
35 SOUTH EAST ASTA ...ttt ettt ettt st b ettt et st sbt e b e e b e eteemaesmaesaeenae
Market for Flavours in South East Asia by End-use, 2001-2006 (US$ Million & % Growth p.a.) ......
Market for Fragrances in South East Asia by End-use, 2001-2006 (US$ Million & % Growth p.a.)......ccccceceevrueeneenen 21
3.6 SOUTH KOREA ..ottt ettt sttt ettt sttt sb e bt e bt esbe st saeesbeenaeenee
Market for Flavours in South Korea by End-use, 2001-2006 (US$ Million & % Growth p.a.).........
Market for Fragrances in South Korea by End-use, 2001-2006 (US$ Million & % Growth p.a.) .....cccceceereeveereeennnnes 22
3.7 OTHER ASIA-PACIFIC COUNTRIES ...ttt st sttt st st 23
Market for Flavours in Other Asia-Pacific Countries by End-use, 2001-2006 (US$ Million & % Growth p.a.)......... 23

Market for Fragrances in Other Asia-Pacific Countries by End-use, 2001-2006 (US$ Million & % Growth p.a.).....23
3.8 TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS AND

FRAGRANCES IN ASTA-PACIFIC ......oooiiiiiiiiiiieeteeeeterteseee sttt sttt s s 24
4. SUPPLIERS 29
4.1 OVERVIEW OF SUPPLY STRUCTURE ......cccociiiiiiiiiiiiiiceceeeeeee e

Global Sales of Flavours and Fragrances by Major Suppliers, 2001 (US$ Billion & % Share)
4.2 PROFILES OF KEY SUPPLIERS ..ottt ettt sttt et st st st et
Danisco Facilities 1N BUTOPE .......c.ooiiiriiriiiiiiiicrite ettt ettt ettt ebe s
Danisco Facilities in the Americas ...
Danisco Facilities in Asia-Pacific
Dragoco Facilities in Europe, Africa & The Middle East.........cooeoiiiiiiiiiieeeee e




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

Dragoco Facilities N the AMETICAS........ccueieriertieieieeteteeteete st etesteetesteeseesseeseessesseesseessessesseenseessessesseensesseensesseensenses 35
Dragoco Facilities iN ASIA-PACITIC .....ecvieieriiiieiieieie ettt ettt e et b e e sa e seeseenbeesaensesseensenss 36
Firmenich Facilities in Europe, Africa & The Middle East .........cccceoiiiiiiiiiiiieeee e 38
Firmenich Facilities in the Americas .

Firmenich Facilities 1N ASIa-PaCIfiC......couiiiiiiiiiiiiieiiee ettt et sttt et sbe et

Givaudan Facilities in EUTOPE/ATTICA ......ooueiiiiiiiiiiieetet ettt sttt ettt sttt et sbe et 42
Givaudan Facilities in the Americas.... .43

Givaudan Facilities in Asia-Pacific .....

Haarman & Reimer Facilities in Europe, Africa & The Middle East ..... .46
Haarmann & Reimer Facilities in the Americas ..........ccoeveeverereeniienenns .46
Haarmann & Reimer Facilities in Asia-Pacific............ 47
IFF Facilities in Europe, Africa & The Middle East.... .50
IFF Facilities in the Americas...........ccccveeeveerveenneenns .51
IFF Facilities in Asia-Pacific................... .52
Quest International Facilities in Europe............. .55
Quest International Facilities in the AMETICAS ..........ccvviiiiiciieiiieii ettt ettt ette e v e steeebeestreeebeesaseereeenseeseeennas 55
Quest International Facilities in Asia-Pacific (including Oceania)...........cccceecvererierinienienieeieniteeese et 56
Quest Sales Offices in the world
Sensient Flavors & Fragrances Facilities in EULOPE ........ccvevuirieiiiriieieciciesieceie ettt sttt saeennenneas 58
Sensient Flavors & Fragrances Facilities in the AMEIICAS . ......c.erueieieiririiieieieieeieete ettt 58
Sensient Flavors & Fragrances Facilities in Asia-Pacific
Takasago Facilities in Europe, Africa & The Middle East ........cccciviiiiiiiiiiniiienieeeeeteetee e 61
Takasago Facilities 1N the AIMETICAS .......c.eieeiiriiiiirieeieteet ettt ettt b e ea et e bt et e est e besbt et e sbeentesbeeneennes 61
Takasago Facilities in Asia-Pacific .
T. Hasegawa Facilities i ASIA-PACITIC .....ccueeiiriiiieiiieieiieee ettt et ettt st te s et naes 63
T. Hasegawa Facilities iN the AMETICAS........ccvievierierieiieieieseetesteetesteseteaeeseestesteessesseessesseensenseessesesseensesssensesseessenses 64
43 DIRECTORY OF SUPPLIERS IN ASTA-PACIFIC ... 65
5. SOURCES OF INFORMATION 83
5.1 INTERNATIONAL ...t ettt e e et e e e e eaae e e eette e e eeaaeeeeetaeeeeeaaeeeeeaeeeeennneas 83
5.2 AUSTRALIA ...ttt e e e e bt e e et e e e e s ab e e e etbee e e asaeeesassaeeansseeeessaeeensseeeansssesennsnes 83
5.3 TN A ettt e e et e e e b e e et e e e e b e e e e atatee e baeaeatbeeeatbteeeataeeeatbeeeaaabaeeeaaraeaan 83
5.4 JAPAN et et e e a— e e — e e e e etbe e e e e ——eeeat—eeeatbeeeaatbteeeataaeeatbeeeaaabeeeeaaraeaan 83
5.5 SINGAPORE ...ttt e et e et e e e st b e e e estbee e e tbeeeeebaeeessssaeesssseaeasssseeeansseeesassaaaans 84




