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NOTE

The information given in this report has been compiled from published sources and interpreted
from fieldwork based on informed opinions. Whilst every care has been taken in the preparation
of the report, there may have been some errors in the information obtained. Although it is
impossible to verify every single detail by cross checking, we believe the general picture
provided is reasonably accurate and comprehensive.

Many IAL reports contain an overview of selected company financial information and
capabilities based on published sources where available. Although the companies represented
are believed to be the major suppliers the profiles are meant to be indicative rather than
definitive.

It is fundamental to the philosophy of IAL Consultants to constantly seek to extend and improve
our service to clients. In pursuit of these aims, we shall be pleased to consider all requests for
regular or periodic updating of all or any part of the information contained in this report, or for
extensions in coverage in terms of product areas, market sectors and/or geographic regions.

We are, of course, always happy to discuss with any subscriber the possibility of undertaking
further work, whether arising out of this report or in different business areas.

MORE INFORMATION ON IAL CONSULTANTS

Should you require more information on either our published reports or our private client
services, please contact us at the address given.

Full details on all 1AL Consultants published studies (including full tables of contents and tables
of tables) and ad-hoc research services can be found on our website:

www.ialconsultants.com




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

CONTENTS

L. INTRODUCTION ...ttt sttt bbbkt h e b et e s e aR e bt ekt e b e e b e e Rt eh e e e e b e nbe e bt e b e e bt eb e e e enbenbesbe b e 1
1.1 SCOPE OF STUDY ..ottt ettt et b et b e te et he e et e s bt s bt s b e e be e b e e e e a b e sb e b e s b e eb e e b e e meen e e e enbenbesbenteas 2
1.2 PRODUCTS AND END-USES ... ..ottt bbbt a e e bbb e 3
022 R e - 1Y 01U | £SO OSSO TR PO PSPPI 3
A S - (0| = 1 (001 PSPPSR 4
1.3 METHODOLOGY ...ttt ettt bbbt bt h e e b e b s bt b e bt e b e e s e e b et e se e e bt nbeeb b e n et et ebents 5
I 00 = 1= OSSOSO 5
I B o] = Tor: L K TP T TP P PR UPTUPTPRPRTON 6
2. MARKET SUMMARY ...ttt ettt ettt b e bt bt bt e e e a b e b e sb e e bt ebe e b e e he e Rt e e e b e abesbeebeeneanbeneenbenbesbeas 7
2.1 TOTAL MARKET OVERVIEW 2009-2014 .......coeiieieiiie ittt 7
2.1.1  Total Flavours & FragranCes Market...........coooeiiiiiiiiiiiiesisiese et 7
N Mo - I Fo o0 30 1Y - U g PSSRSO 7
2.1.3  TOtal FragranCes MAKEL ...........couo ittt ettt sttt b ettt s e e e b e b sbe st e bt e s e e e be e sbe e 8
2.2 MARKET BY END-USE & COUNTRY 2009-2014 ......c.coiiiiieie et see s 8
p R ! =AY o 11 | SO RU U POU SO TPTT 8
A A - (0] - (o1 PSP P TPRUPPTP 12
2.3 SUMMARY OF MARKET TRENDS AND INFLUENCES..........ccccootiiiiiiiieee e 16
3. MARKET REVIEW BY COUNTRY/REGION 2009-2014 ........cccoitriiiaieeeiesiesiesiesiesiesseeseseesee e seeseesseens 17
3.1 AUSTRALIA/NEW ZEALAND ...ttt ettt sttt 17
K T 0 R ! = 1Yo U OO OO OSSP PSPPSRI 17
BN = T | = 3o - SRR 17
3.2 CHIN A ettt sttt E e e st e s et e be s be e b e e R e eR e e s e et et e eE e eE e eEe e Rt e s e e e et e neeebenEeeReenee e e teneenrenres 18
R o - Yo SRS 18
322 FTAOIANCES .....ecvteeet ettt etttk h bR R R s R R R R R R e R R R R Rt e r s 18
3.3 IN D LA ettt btttk et e b ek bt b e Re R e e E oAb e R SR e AR e Rt e R e SR e e At e Rt bt R e Rt e bt et et e nbe e e 19
TR TR A ! =\ o 11 | OO SRR PRUPRURTPTPRTRN 19
R A =10 | = 13 (= T TSP OO U UPURTPPRPR 19
3.4 JAPAN Lttt L bbb R R bR R R e e R e e bR Rt Rt Rt bt r b e b b e 20
K 1 0 R ! = 1Y 11 OSSPSR 20
K = (0] - (o1 PSP P TRRUPRTRRP 20
3.5 SOUTH EAST ASIA e bbbt b bbbt b e e e bbbt bbb e e b e an e 21
351 FIAVOUIS .ttt b e e b et b bt bt b e bt b e e bt b e Rt b e bt bt b e b et e b et b e 21
35,2 FTAOIANCES ... ettt bbbt r b bR e R R R Rt R e R Rt e e r e r s 21
3.6 SOUTH KOREA ... . ettt ettt sttt e e st s et e e nbeeb e e be e Rt e s e e s e et e neeebeebeeneeree e enteneesnenrs 22
B T8 A | = Yo TSRS 22
A o = (o | = 13 (o= T T TP U U UUP PR PP 22
3.7 OTHER ASIA-PACIFIC COUNTRIES ...ttt sttt bbb 23
KT S R ! =AY o U | SO SRR USUPURTPPRRN 23
N A - (0] - (o0 PSPPSR UPRTPP 23

3.8 TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS AND
FRAGRANCES IN ASIA-PACIFIC ...ttt sttt sne s 24
381 FIAVOUIS ..ttt b e btk bt bt b e bt b e Rt b e bt b e bt bt b e b et e b et b e 26
IR 0 = T | = (o= OSSR 29
4. SUPPLIERS. ... ettt bbbttt bbbt bR e e R £ e e e b e ke Sh e e b e Rt e R £ e Rt e b e nEe Rt eRe et ene e e e nbenbe b 33
4.1 OVERVIEW OF SUPPLY STRUCTURE .....oooiiiiitit ettt sne s 33
4.1.1  Overview of the Supply Sector in ASIa-PacifiC...........ccoiriiiiiiiii s 34
4.2 PROFILES OF KEY SUPPLIERS ..ottt sttt st st enaeeensennenne s 35
4.2.1  Firmenich (INternational) SA ... ..ottt b et e b nee bt 35
A € 1V VU o £V [OOSR URT SO P RPN 39
4.2.3  International FIavors and FragranCesS. ........ccooi ittt ettt se b e b e 43




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

4.2.4  SenSieNt FIavors & FTagranCeS ........ccvivieieeieeieieieeste e ste s e s e eseesee e testestesseesee e enseseesrestessessenseeseneesrenees 48
A.2.5  SYMITISE ittt b et b b bt b e b b e R E R R bR R R R R R R R bR R bbbt bt e 52
A28 TAKASAGO ...eeveeeetiiteeeti ettt ettt b e bt b E bR R bR R bR R R R R R R R b bR bbbt n et e 56
A I o T U= T 7 VT TSP PRT U PRSP PP 58
T |V - 13T RSO ERRR 60
N N o V= (0] 1 T TR P PRSP RTOTRTPPTOP 63
4.3 DIRECTORY OF SUPPLIERS IN ASIA-PACIFIC ......covet ettt 66
O T R VU - T WSS PSSR 66
T = 7= 0o | F= Vo (=1 o SRS 67
e JRC T O 111 - WSSO 67
O S o 10 Vo T ] o PR 69
i JL T [ 1o [T OSSR 69
G G T T (o] o <Y - TSRS 71
A.3.7  JAPAN .ttt R R R R e R R R R Rt R R e Rt Rt e renrs 72
A.3.8  IMBIAYSIA. ...ttt bbb b E bR bR R R h R R bR R bbbt bt nn s 74
e N Y )V 141 1= T TSR P O RTOTRTOPTOP 75
A.3.10  NEBW ZEAIANG ...ttt b bbbt s e e e b e bt bt e b e Re e R e e e e b e be e bt e b e bt e b e e e e be e ebeneas 75
e T A -1 (1] o TSSO 76
T2 =TT VT o] o1 1TSS 76
TN T 1o T 110 SRS 77
O I I 1o TU i ¢ o - WSSOSO 78
TN S - 111 o OSSOSO 79
TG N 0= =T oo OSSR PR 80
O T A VA =1 1= o OSSOSO 81
5. SOURCES OF INFORMATION ...ttt ettt sttt e s bt ne st nbens 83
5.1 INTERNATIONAL ..ottt ettt ettt bbbt s ettt e s be b e s e st et e s e e te st e st e te b e st berens 83
52 AUSTRALIA .ottt et s st e e R e be b e st e b et e se e b et e s e e be st e seebe b e st e te b eneereneens 83
53 AN 0 OSSOSO 84
5.3.1  Flavours @na FragranCeS.........cciiiiieiieiieieie ittt sttt ettt ee st ste st bt esbeese e e et e besbesbesbeebease et eneeseeabenbesnens 84
5.4 JAPAN .ottt Rt R R AR Rt R R bR R b e Rt R bR e Rt e Rt Rttt rens 84
5.4.1  Flavours and FragranCeS.........ccciieiiiieiiieiieriesiesiestesestesteeeetestessestestestassesssessessessesaessessessssssessessessessessessens 84
55 SINGAPORE ..ottt sttt ettt b et b et e e bt e e bt st e bt e b e s e bt et e s e e b e et et en et et en e ne st nen 84
5.5.1  Flavours @nd FragranCeS.........cccioviiiieiieeieriesiesiestesessesseeaeseessessessessessesseassessessessessessessessesssensensessessessessens 84




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

TABLE OF TABLES

1. INTRODUCTION. ...ttt r bt e e s b e s b e e be e aee e e e e Re e ehe e ab e e R e e s s e es s e eb e e nbeenbeenreenesnnas 1
11 SCOPE OF STUDY ...ttt ettt sttt b bttt h e b e e b e e b e e eee e bt e ae e ebe e e bt e ke e nbeesbesbe e st e e nbeeneannas 2
1.2 PRODUCTS AND END-USES ... .ottt sttt s e ae e sae et e e nbeenbessneniee 3
13 METHODOLOGY ...ttt sttt ettt bt bt e bt e a bt b e e b e ek e e ke et e e h b e she e sae e ebeeebeenbeanbeenbesneenbeans 5

2. MARKET SUMMARY ...ttt ettt ettt ettt bttt et st sbe e s bt e b e en bt es b e eb e e e beenbe e s beeseesreesneesneesbeenbeenes 7
2.1 TOTAL MARKET OVERVIEW 2009-2014 .......oooiieiiiieeie et 7

Total Market for Flavours & Fragrances in Asia-Pacific, 2009-2014 (US$ Million and % Growth p.a.) ......ccccvevernnnen 7
Total Market for Flavours in Asia-Pacific by Country, 2009-2014 (US$ Million & % Growth p.a.)......cccccccevevevnnnne. 7
Total Market for Fragrances in Asia-Pacific by Country, 2009-2014 (US$ Million & % Growth p.a.) ...c.ccceevrvenirenne. 8
2.2 MARKET BY END-USE & COUNTRY 2009-2014......ccooiiiiieiieiieie ettt re s e ans 8
Total Market for Flavours in Asia-Pacific by End-use, 2009-2014 (US$ Million & % Growth p.a.).......ccccoeverrrrvrnnne. 8
Market for Flavours in Asia-Pacific by Country & End-use, 2009 (US$ Million) ........ccoovieiiriennnrinnireenesec e 9
Forecast Market for Flavours in Asia-Pacific by Country & End-use, 2014 (US$ Million)..........ccccoceevrvienrnrninenen 10
Average Annual Growth Rates for Flavours in Asia-Pacific by Country & End-use, 2009-2014 (% Growth p.a.) .....11
Total Market for Fragrances in Asia-Pacific by End-use, 2009-2014 (US$ Million & % Growth p.a.) .......cccoevvveuenee. 12
Market for Fragrances in Asia-Pacific by Country & End-use, 2009 (US$ Million).........cccovreieieririnnniseeirinas 13
Forecast Market for Fragrances in Asia-Pacific by Country & End-use, 2014 (US$ Million) .........c.cccooevevvvienininnn. 14
Average Annual Growth Rates for Fragrances in Asia-Pacific by Country & End-use, 2009-2014 (% Growth p.a.)..15
2.3 SUMMARY OF MARKET TRENDS AND INFLUENCES.........ccccooiiiii it 16
3. MARKET REVIEW BY COUNTRY/REGION 2009-2014 ........cccoioiiiiiaieieiesesesiesiesiesseeeeseeseesieseeseesseens 17
3.1 AUSTRALIA/NEW ZEALAND ..ottt sttt st sb et sbe st s e nnens 17
Market for Flavours in Australia/New Zealand by End-use, 2009-2014 (US$ Million & % Growth p.a.).....cccc.covuuuee 17
Market for Fragrances in Australia/New Zealand by End-use, 2009-2014 (US$ Million & % Growth p.a.) ............... 17
3.2 CHIN A bttt R e e s Rt e e Rt e b e e R e e e Re e e R e e e R e e R e e R R e e R R e e R e e n R e e nR e e e e e e e e ne e ene e nn e 18
Market for Flavours in China by End-use, 2009-2014 (US$ Million & % Growth p.a.) .....ccccovevvvieiivineiiice e 18
Market for Fragrances in China by End-use, 2009-2014 (US$ Million & % Growth p.a.).....c.cccveiennernenenecreeneans 18
3.3 IN D LA ettt bbbt e b e a bt ek b ek e ke e R £ e Ee oAt e R et AR e Re e Rt e bt e a bt eR bt R b e eb e e nbeenbeenbeeneennas 19
Market for Flavours in India by End-use, 2009-2014 (US$ Million & % Growth p.a.) ....cccoceeevverevnieneiennecseeens 19
Market for Fragrances in India by End-use, 2009-2014 (US$ Million & % Growth p.a.)......ccccevveiennernencnecrnencnns 19
34 N o N TR 20
Market for Flavours in Japan by End-use, 2009-2014 (US$ Million & % Growth p.a.) ..cccoeeereereneeneienenecseeneans 20
Market for Fragrances in Japan by End-use, 2009-2014 (US$ Million & % Growth p.a.) ....cccovveienenreneneneereeenenns 20
3.5 SOUTH EAST ASIA ettt bttt b et e bt e s bt e bt e a b e e st e b e e sbeenbe e nbeentesneeaneeeneenbeenee 21
Market for Flavours in South East Asia by End-use, 2009-2014 (US$ Million & % Growth p.a.) ....ccccoceevrervvreeenan 21
Market for Fragrances in South East Asia by End-use, 2009-2014 (US$ Million & % Growth p.a.).......ccccceeereririnnnne 21
3.6 SOUTH KOREA ... ettt bbbt h et b e bt bt Rt b e e e bbbt e bt bt e b e e ne e an e 22
Market for Flavours in South Korea by End-use, 2009-2014 (US$ Million & % Growth p.a.).....ccccoevrrveeririrnnnnas 22
Market for Fragrances in South Korea by End-use, 2009-2014 (US$ Million & % Growth p.a.) ....c.cccovvvvveriririninnne 22
3.7 OTHER ASIA-PACIFIC COUNTRIES ..ot 23
Market for Flavours in Other Asia-Pacific Countries by End-use, 2009-2014 (US$ Million & % Growth p.a.)......... 23

Market for Fragrances in Other Asia-Pacific Countries by End-use, 2009-2014 (US$ Million & % Growth p.a.).....23

3.8 TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS AND
FRAGRANCES IN ASIA-PACIFIC oottt s s sabbre e e e e e s s saaes 24
A, SUPPLIERS . ...t e e e e s e et e e e e e et s e bbb e e e e e e s e e bbb e e e e e e e e e bbb e be s e e e e e b b rarraeeeeiate 33
41 OVERVIEW OF SUPPLY STRUCTURE ...ttt et etae st a e eaaee s 33
Global Sales of Flavours and Fragrances by Major Suppliers, 2008 (US$ Billion & % Share) .........c.cccceevenirrninnnnn. 33
4.2 PROFILES OF KEY SUPPLIERS ...ttt ettt ettt ettee e st e e s eaban e s sabana e s saveessanbeneeenns 35
Firmenich Facilities in Europe, Africa & The Middle EaSt.........cccoviiiiiiiiiiece e e 36
Firmenich FaCilities iN the AMEIICAS ........ccuviiiiicree ettt ettt ettt e et e e et e et e e st e e ebeeetaeesbeesabeesbesesbeesasesbeeeseeesreeas 37
Firmenich FacCilities iN ASIA-PaCITiC.........cciiiiiiiiiiiiece ettt s re e s b e et e s be et e sbe et e sbeereesbesntesreens 38
Givaudan Facilities in EUrope/Africa/Middle EaSt...........ccciviiiiiiieiiiie ettt st srenen 40
Givaudan FaCilities IN the AMEIICAS ........c.veiieiiie ittt ettt et et e te e st e e s be e sbeesbeesbeesabeesbeeesbeesabeebeestreesbeesnseenbeesnnas 41

Givaudan Facilities iN ASIA-PACITIC .......coiuiiiiiiie ettt ettt be e st e e be e s beeeebeesabeenbeeennas 42




ial

The Global Market for Flavours & Fragrances Volume 3 - Asia-Pacific

SalES DY CAtEYONY (2008)... ... eueeueeieetieieeteiteste ettt e sttt e ettt ebestesbe st e st ese e st e beebeebess e st et e Rt eR e e R e eRenEeebe e et eneeneeneeteenennen 43

Sales by GeographiCal Area (2008) ...........uiererieieeiieesie e ee et teste et e et e testesbesbes b eseeseatesbesbessesbeseenseseeneaneasesaeneen 43

IFF Facilities in Europe, Africa & the Middle EaSt............ccciiiiiiiiiiice s 45

IFF FaCIlities iN The AMEIICAS. .....ccvivirireieiiir et bbbttt 46

IFF FacCilities i ASIA-PACITIC ..ot 47

Sensient Revenues DY REgION (2008) .........ooiiiiiiiiiiiereiteeee ettt bbbttt b e bbb et en b benan 48

Sensient Flavors & Fragrances Revenues by Product Line, 2008............ccoeieiiiaeiiienieeeeese e 49

Sensient Flavors & Fragrances Facilities in the AMEIICAS. .........covii i 50

Sensient Flavors & Fragrances Facilities in ASIia-PaCifiC .........ccccviiiiiiiiiis s 50

Sensient Flavors & Fragrances FaCilitieS iN EUMOPE .......oiv ittt 51

Symrise Sales By REGION, 2008 ..........cviiiiiiiiiiiieieeet ettt ettt e et e st e st e b et e s e e st e tesbeebesbesbe s et eseereateeresbenen 52

Symrise Sales by DIVISiON, 2008 .........c.cciiiiiiiiieieie ittt e b be st e e b s e e teerenbenn 53

Symrise LOCAtIONS IN thE AMEFICAS .......o.eitiiiiiteiei ettt bbbttt b e bbb e e et s e e st abesbe b nes 53

Symrise LOCAtioNS IN ASIA-PACITIC. ........iiiiiiiie bbbttt sbe b eas 54

Symrise Locations in Europe, Africa & The Middle EaSt ..........ccoiiiiiiiiiieiieere e 55
Takasago Facilities in Europe, Africa & The Middle East ..........c.oovoiiiiiiiieieese e 56
Takasago FaCIlitieS IN the AMETICAS ......cvo ittt ettt et b e e et ettt eebesbeeb et e e eseeneaneeresaennan 57
Takasago FaCilities IN ASIA-PACITIC. ........cciiiiiieiee ettt te st et s e e eneebesbeneen 57

Fiscal Years 2007 — 2008 (YEN IMIIIONS) ......cviiiiiiieieiieeste sttt sttt sttt see e seenesaeneenae 58

T. Hasegawa Facilities in ASIA-PaCITiC .........ccciiiiiiiicici ettt e et st benes 59

T. Hasegawa Facilities iN the AMEIICAS. .......c.cciiiiiiiici ettt s e be s be st e b e saeseetestesaenen 59

Mane SA Sales DY Product TYPE (2005).......c.urereruiieeeiieiesiesie ettt sttt et e bt st sb e b nee b e et ebeebe bt s 60

Mane SA Locations in the EMEA REGION..........coiiiiiiiiieiee ettt bbbt ebe b b e 61

Mane SA LOCAtIONS IN THE AMEIICAS .....e.vivirerreiirieiie ettt r b et n et 62
Frutarom’s Sales 2007 & 2008 by Business Division (US$ MilliON) ........ccccoeoiieiinrinineineeseeseseese e 63
Frutarom’s Sales 2007 & 2008 by Geographical Region (US$ Million)* ..........cccovviirnieiininnnieeessse s 64

Number of Employees by FUNCtion, 2007 -2008 ...........cccoiiiiiriiieiriae e e sieie ettt e sestesbeseesbeseeneesessessessenes 64

Main Frutarom Facilities for Flavours & Fragrances (including fields of activity) .........cccccoveveviiiiiiinieiesccec 65

4.3 DIRECTORY OF SUPPLIERS IN ASIA-PACIFIC ... 66
5. SOURCES OF INFORMATION. ...ttt ittt sttt sae e b sbe et e e s e sseesbeesbeenbeenbeeeeaneas 83
5.1 INTERNATIONAL ...ttt ettt ettt et s he e e he e e bt e bt e n e e s n e enn e st e e st e e nbeenreeneennas 83
5.2 AUSTRALIA e bbbt h et e e bt e R b bt h e e s e e e bt bt e Rt ek e e bt e b e e e e e neenn b 83
5.3 IND LA e R R et R e E e R re e nre s 84
54 Y o N TP PP PR 84
5.5 SINGAPORE ...ttt ettt bt st b e e s bt e s bt e be e a bt ea b e ebe e s bt et e en b e e bb e e eeeneeeneeeneenbeenee 84




	1. INTRODUCTION
	1.1 SCOPE OF STUDY
	1.2 PRODUCTS AND END-USES
	1.2.1 Flavours
	1.2.2 Fragrances

	1.3 METHODOLOGY
	1.3.1 Prices
	1.3.2 Forecasts


	2. MARKET SUMMARY
	2.1 TOTAL MARKET OVERVIEW 2009-2014
	2.1.1 Total Flavours & Fragrances Market
	2.1.2 Total Flavours Market
	2.1.3 Total Fragrances Market

	2.2 MARKET BY END-USE & COUNTRY 2009-2014 
	2.2.1 Flavours 
	2.2.2 Fragrances

	2.3 SUMMARY OF MARKET TRENDS AND INFLUENCES

	3. MARKET REVIEW BY COUNTRY/REGION 2009-2014
	3.1 AUSTRALIA/NEW ZEALAND
	3.1.1 Flavours
	3.1.2 Fragrances

	3.2 CHINA
	3.2.1 Flavours
	3.2.2 Fragrances 

	3.3 INDIA
	3.3.1 Flavours
	3.3.2 Fragrances  

	3.4 JAPAN
	3.4.1 Flavours
	3.4.2 Fragrances 

	3.5 SOUTH EAST ASIA
	3.5.1 Flavours
	3.5.2 Fragrances

	3.6 SOUTH KOREA
	3.6.1 Flavours
	3.6.2 Fragrances

	3.7 OTHER ASIA-PACIFIC COUNTRIES
	3.7.1 Flavours
	3.7.2 Fragrances

	3.8 TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS AND FRAGRANCES IN ASIA-PACIFIC
	3.8.1 Flavours
	3.8.2 Fragrances


	4. SUPPLIERS
	4.1 OVERVIEW OF SUPPLY STRUCTURE
	4.1.1 Overview of the Supply Sector in Asia-Pacific

	4.2 PROFILES OF KEY SUPPLIERS
	4.2.1 Firmenich (International) SA
	4.2.2 Givaudan
	4.2.3 International Flavors and Fragrances
	4.2.4 Sensient Flavors & Fragrances
	4.2.5 Symrise
	4.2.6 Takasago 
	4.2.7 T. Hasegawa 
	4.2.8 Mane SA
	4.2.9 Frutarom

	4.3 DIRECTORY OF SUPPLIERS IN ASIA-PACIFIC
	4.3.1 Australia
	4.3.2 Bangladesh
	4.3.3 China
	4.3.4 Hong Kong
	4.3.5 India
	4.3.6 Indonesia
	4.3.7 Japan
	4.3.8 Malaysia
	4.3.9 Myanmar
	4.3.10 New Zealand
	4.3.11 Pakistan
	4.3.12 Philippines
	4.3.13 Singapore
	4.3.14 South Korea
	4.3.15 Taiwan
	4.3.16 Thailand
	4.3.17 Vietnam


	5. SOURCES OF INFORMATION
	5.1 INTERNATIONAL
	5.2 AUSTRALIA
	5.3 INDIA
	5.3.1 Flavours and Fragrances

	5.4 JAPAN 
	5.4.1 Flavours and Fragrances

	5.5 SINGAPORE
	5.5.1 Flavours and Fragrances





