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NOTE

The information given in this report has been compiled from published sources and interpreted
from fieldwork based on informed opinions. Whilst every care has been taken in the preparation
of the report, there may have been some errors in the information obtained. Although it is
impossible to verify every single detail by cross checking, we believe the general picture
provided is reasonably accurate and comprehensive.

Many IAL reports contain an overview of selected company financial information and
capabilities based on published sources where available. Although the companies represented
are believed to be the major suppliers the profiles are meant to be indicative rather than
definitive.

It is fundamental to the philosophy of IAL Consultants to constantly seek to extend and improve
our service to clients. In pursuit of these aims, we shall be pleased to consider all requests for
regular or periodic updating of all or any part of the information contained in this report, or for
extensions in coverage in terms of product areas, market sectors and/or geographic regions.

We are, of course, always happy to discuss with any subscriber the possibility of undertaking
further work, whether arising out of this report or in different business areas.

MORE INFORMATION ON IAL CONSULTANTS

Should you require more information on either our published reports or our private client
services, please contact us at the address given.

Full details on all IAL Consultants published studies (including full tables of contents and tables
of tables) and ad-hoc research services can be found on our website:

www.ialconsultants.com



http://www.ialconsultants.com/

ial

1.1
1.2
1.3
1.3.1
1.3.2
1.3.3
1.3.4
1.3.5
1.3.6
1.4
1.4.1
1.4.2
1.5
1.6
1.7
1.8

2.1
2.2

3.1
3.2
3.3
34
3.5

4.1

4.2

4.2.1
4.2.2
4.2.3
4.2.4
4.2.5
4.2.6
4.2.7
4.2.8
43

4.3.1
4.3.2
4.3.3

5.1

52

5.2.1
522
523
524
525

CONTENTS

1
SCOPE OF THE STUDY ...oeiiiiiiieiteieeteete sttt ete sttt e et e st eseessaeesaessaeseesseensesasesnsesseesseenseansesssenssenseens 1
METHODOLOGY ..ttt e et e s bt e e bt e sabteeabtesabaeeabtesabeeebeesabeeenseesabeeenseesanes 1
PRODUCTS COVERED ..ottt ettt sttt et ssae st e saeenseenseenaesssessaenseensesnsennnas 1
MINEFAL FIBDFES ... ettt et ettt eate et 1
Expanded PoLyStyrene (EPS) .........ccooiiiiiiiiiii ittt 2
EXtruded POIYSEYIENE (XPS).....ccuueeeuee ettt ettt e e e et eesb e eabaeesbeeesbaeesseesabeeensaesnseas 2
POIVUFEINANE FFOAMS .......c.oveeieeieee ettt ettt ettt e st e et e e s ab e e e abeessbeenaseesebaeasseessseennseenens 2
PREIOTIC FOQMS..........ooce ettt ettt ettt et e et e e tb e e st e e s abaeesbeessbeenaseesebeensseessbeennseenens 3
FLEXIDIE INSULATION ...ttt ettt ettt ettt et e et e e tb e e e sbeesebeesaseesebeensseesebeennneenens 3
END-USE SECTORS ...ttt sttt ettt ettt b ettt st s ae e s bt e bt emteeateebeeebeebeenbeennesaees 4
BUTIAIIG ..ottt ettt ettt et ettt ettt ettt 4
TRAUSIFIQL ... e ettt et ettt 4
PRICES ...ttt ettt st ettt e b e e bt e e bt e e bt e s bt e eabtesabeeeabeesabeeeabeesabeeenbeesabeeensaesabes 5
UNITS OF VOLUME ..ottt ettt sttt et sttt sttt e s e et e s bt e s bt e sabeeebeesabeeenseesares 7
FORECASTS ettt ettt sttt ettt e e bt e s bt e e bt e s bt e eabeesabeeeabeesabeeeabeesabeeenbaesabeesnseesares 9
ROUNDING ...ttt e e st e st e s bt e sab e e s bt e sabeesa bt e sateesabeesabeesabeesaseesabeesaseesabeesaseesas 10
11
MARKET SUMMARY 2070 ..ttt ettt ettt ettt st seee et e sbe e bt enteentesnaenaeens 11
MARKET FORECAST 2015, ettt ettt ettt ettt ettt s esbe et e entesaeenaeens 14
17
THE MARKET BY MATERIAL TYPE, 2010-2015 . .ciieiieieieeeeteeeeeee ettt 17
THE MARKET BY END-USE APPLICATION, 2010-2015 ...cceooiiiiiiiieieeeieee et 19
THE MARKET IN BUILDING & INDUSTRY, 2010.....cccieiieiieiieieeiieseeieeie ettt 21
GROWTH IN THERMAL INSULATION CONSUMPTION BY MATERIAL TYPE, 2010-2015......... 23
GROWTH IN THERMAL INSULATION CONSUMPTION BY END-USE, 2010-2015 ........ccoccuene.. 24
25
MACROECONOMIC TRENDS ...ttt sttt ettt veseaestae e eseessesnsessaesseesseenseenseensenssenseens 25
MATERIAL TRENDS AFFECTING THE GERMAN INSULATION MARKET ......cccccevveiiieireienne 26
GENETAL IIAICATOFS ..ottt e et e et e e bt e e staeeatte e sbeentaeetseensseensaeennseans 26
GLASSWOOL.......oooeeeee ettt ettt et e et e et e et e e st e e st e e bt e estbeensaeetaeentaeentaeensbeesaeeneeans 26
SEOMEWOOL ...ttt ettt e e bt e e e e s et e e e st e e s et e e e st e e e ab e e eab e e e tbeeeab e e ntbeeenreentbeennree e 26
EXDANACA POLYSTYTERE. ...ttt e e e sttt e st e e s ab e e naseesabeensseessbeennsee e 26
EXIPUACA POLYSEYFEIE ...ttt st e e et e e e it e e s ab e e sabeesabeessseenabeennsee e 26
PUR/PIR ...ttt et e e et ettt ettt et ettt n ettt et 27
PREIOIICS ... ettt ettt ettt eate et 27
Flexible Insulation ENR & PE .............ccoocoiioiiioiieee oottt 27

LEGISLATIVE AND ENVIRONMENTAL FACTORS AFFECTING THE USE OF THERMAL
INSULATION PRODUCGTS .......ooiteiieieeiieeitesit ettt sttt ettt esaeesaessaesseesseessesnsessaesseesssensessseensenssenseens 28
CO) ETISSTIONS ... ettt ettt e e et e e et e e et e e e e atb e e e etbe e e e aaaeeeestseeeentseeeeasaaeenasseeas 28
ELO Y PUSS. ..ottt ettt ettt ne e 29
EU Fire CLASSIfICATION ........ccuveevveeiie ittt ettt eae et e st e st aessbeessbeesabeessbeenaseessbeensseessseennseenens 29
.......................... 31
MARKET SHARES OF LEADING INSULATION SUPPLIERS ......cociiiiiiiiiiitiieteneeeeeee e 31
PROFILES OF KEY EUROPEAN SUPPLIERS ......ooiiiiiiiieeeeeeseeeeee ettt 33
AFTACELL ...t ettt et e et e it e et e e ab e e e abe e ab e e et e e eab e e eab e e eabeeenbeeeabeeenbeeeareas 33
BASE ..ottt ettt he e he bbb eeat e teeteenbeenbeenae s 36
DOW CREMUCAL............ccvoeieei ettt e ettt e et eaa e et e e eaaeeeaeeaa 40
KIRGSPATL ...ttt 44

KRGUS THSULATION.......c..oiiie ettt ettt ettt eae s 48




ial

526
5.2.7
5.2.8
529
53

5.3.1
5.3.2
5.3.3
534
5.35
5306

6.1
6.2
6.3
6.4
6.5
6.6
6.7
6.8
6.9
6.10
6.11
6.12
6.13
6.14
6.15
6.16
6.17
6.18
6.19
6.20
6.21
6.22

RECHICEL...........ooeoeeeee e ettt ettt ettt ettt et 52
ROCKWOOL. ... ettt ettt ettt ettt et 56
SAINE-GODAIN ISOVEF ...ttt ettt eate e e eae e 59
URSA ..ottt ettt btk h ARt Attt et bRttt te et e st et be ettt areeneas 62
DIRECTORY OF SUPPLIERS ...ttt sttt sttt ettt et e e bt st en e e e nsenaesaeenes 64
EXDANACA POLYSEYFERE. ...ttt e e e st e e st e e s ab e e saseesibeenaseensbeennsee e 64
EXIPUACA POLYSEYFEIE ...ttt ettt e e e s e e e b e e s ab e e sas e e sabeensseensbeenasee e 66
Flexible INSULATION (ENR) .........ccouviiiieiieesii ettt ettt ettt et e et e et e et e e tbeesaeessaeesseensseeseeans 67
Flexible INSULATION (PE) ............ccoviiiieiieeeii ettt ettt e et e e tae et e e taeebte e taeesseessseeseeans 67
MINCFAL FIBF@............occevoeeeeee ettt ettt e et e et e et et e et e eaee et 67
PU/POIVISOCYANUFALE ...ttt ettt 68

73
AUSTRIA L.ttt b e bbbt a et et b e et b e bt bt et et et e st e bt sbe e bt et et et e naenbe e 73
BELGIUM ...ttt sttt ettt et st b e sb e bt bt e et et e bt s bt e bt e bt eb b et et et e e bes 73
CZECH REPUBLIC ..ottt sttt sttt ettt et et b e st be et ea et saenae e b 74
DENMARK ..ttt ettt ettt et h e e st es e ea e e st et e et e eb e bt bt e n e en s et e ke ke ehe bt eneen s et e teaeeaeenes 74
FINLAND ...ttt ettt et ettt ettt e et e e bt e st es e emeem e e b e e s e ebeee e eseemtemsen s e s eabeeaeebeeneensensensensesaeanas 74
FRANCE ..ttt ettt ettt et b e st ea e a e em e e e e e e eb e eeeeseentems e s e s e abeeaeebeemeeneeneensenseaseanes 75
GERMANY ettt ettt ettt ettt st e e bt e a e es e em e em et e e et eb e eh e eseemtemsen s e s e abesaeebeeneenteneenseseeneanes 75
HUNGARY ettt ettt ettt et b e a e ea e e st e et e et e eb e eeeeseemtems e s e s eabeeaeebeeseentensensensesaeanes 76
TRELAND ...ttt st h et e a et et b e bt b e eb e ebe et e st et et e bt s bt e bt e bt eb b et et enbenaenes 76
TTALY <ttt ettt st b et eh e et et e bt b e sb e bt e bt et et et e bbbt bt bt et et et e ebes 76
NETHERLANDS ...ttt ettt b e st b et eat et ettt bt sbe bt et eas e e ae b e 77
NORWAY .ttt ettt b e st h bbb b st b e e bt bt et et et e na e eb e sbe e bt et et et e ntenbenee 77
POLAND ...ttt b bbb st b e sb e bt e bt e st et et e bt s bt bt e bt ebt et et et e ebes 78
PORTUGAL ..ottt ettt ettt b e sb e bt ettt et e bt s bt e bt bt eb b et e e ebenaeebes 78
ROMANIA ettt h etttk e bt et e et e e st ea e emeem s e b e e et eb e ee e eseemeems e s e b eabeeaeebeeneensensensesesaeanas 78
RIUSSTA ettt ettt et ettt ettt e e bt e a e ea e emeem b e be e et eb e eheeseemtamsen s e s eabeeaeabeeneentensenseaeaeeanes 79
SLIOVENIA . ...ttt ettt ettt et et et et et e bt e et eh e ea e em s en s e e et e eeeebeemeensens e s e aaesaeebeeneensentensensesaeas 79
SPAIN ettt ettt ettt ekt b e et e et e st e a e et et ekt et eh e e Rt e Rt ea s e ke ke eheeheeneen b et et e ateeheebeeneentententeateaaeas 79
SWEDEN ...ttt ettt ettt ettt e s e st et et e e bt ee e eb e emtem s en s e s e ebeeeeebeemeensens e s eaaesaeebeeneeneentenseatesaeas 80
SWITZERLAND ...ttt ettt ettt e e bt e st e s e s e et e bt ee e ebeemeens e s e seaaesaeeseeneensensenseasesaea 80
TURKEY ettt ettt b e sh e bt et ea et b e s bt e bt bt eb e et et ete e bes 81
UNITED KINGDOM.....ccutiiiiiiiiiiitinenieetet ettt sttt ettt st sb e sttt ettt be st ebe st ea et e saenae e enes 81




ial

1.1
1.2
1.3
1.4
1.5

1.6

1.7
1.8

2.1

2.2

3.1

3.2

3.3

34

3.5

4.1

4.2
43

5.1

52

TABLE OF TABLES

1
SCOPE OF THE STUDY ..ottt ettt sttt ettt ettt b e s st saeesaeesseeaneeanesanenaeens 1
METHODOLOGY ..c.oiitiiiiiteit ettt sttt ettt ettt et ettt st st sae ettt eanesasesbeebeeneeanesanes 1
PRODUCTS COVERED ........ooiiiiiiiieictce ettt st sttt et e 1
END-USE SECTORS ..ottt sttt ettt ettt e st st ettt e s b e b ene e eanes 4
PRICES ...ttt ettt ettt et e b et et st s aeesae e bt e st e eanesasesbeebeeneeanesanes 5
Prices USEd, €/M% (2010) ......ovuveeeeeeeeeeeeeeeeeeeeeeeeeeeseeseeee s eaes e saes s ee e sese s esses s s sesssese s sses s seee s senneas 6
UNITS OF VOLUME ..ottt sttt ettt ettt et st st ae ettt e sbe e b eneeanesanes 7
Densities Used, KZ/M® (2010) ......o.ovmiveeieeeeeeeeeeieseeeeeeeeeeeeseeeees s se s s seaesssee s sesesesssseeeeesens 8
FORECASTS ...ttt ettt ettt et et st st ae e bt st e s e sanesbee b e eneeanesanes 9
ROUNDING ..ottt et sttt ettt et eas e b e bt et e st sanesaeesaee bt emneenneennesunenueens 10
11

MARKET SUMMARY 2070 .ttt ettt ettt ettt st et e sae et et entesnaenieens

Total German Thermal Insulation Market Volume by Type and End-use, 2010 (m®) .........co.covvoeveeerrceiereeereeeeeennns

Total German Thermal Insulation Market Volume by Type and End-use, 2010 (Tonnes)
Total German Thermal Insulation Market Value by Type and End-use, 2010 (€ Million)
MARKET FORECAST 2015......iiiieiieieiieieieee ettt ettt ettt et saeeneeeneeanesanesieens
Forecast German Thermal Insulation Market Volume by Type and End-use, 2015 () .......covveovveevereeeeeseeseenes
Forecast German Thermal Insulation Market Volume by Type and End-use, 2015 (Tonnes)
Forecast German Thermal Insulation Market Value by Type and End-use, 2015 (€ Million)

THE MARKET BY MATERIAL TYPE, 2010-2015 .....coiiiiiiiiiieeieeiieeeiee ettt s
The German Thermal Insulation Market by Type, 2010-2015 (1) ........ovvovverveeeeeeeeerseeeeenns

The German Thermal Insulation Market by Type, 2010-2015 (TONNES) ....covvevvreirvereeeeieeeicenne

The German Thermal Insulation Market by Type, 2010-2015 (€ Million)
THE MARKET BY END-USE APPLICATION, 2010-2015 ...ccoeeoiiiiiiieiieieeee et
The German Thermal Insulation Market by End-use, 2010-2015 (IN®) .......ovc.ovuoveioveeeeeeseeseeeeeeseeeee s
The German Thermal Insulation Market by End-use, 2010-2015 (Tonnes) ........c.cceceevveevenvennenns

The German Thermal Insulation Market by End-use, 2010-2015 (€ Million)
THE MARKET IN BUILDING & INDUSTRY, 2010.....ccitiiieiieiieiieiiereeeee et
The German Market for Thermal Insulation in Building and Industry, 2010 (M%) ........coooooiiiiiieeeeeeeeeeeeeeeeeeen
The German Market for Thermal Insulation in Building and Industry, 2010 (Tonnes)...............

The German Market for Thermal Insulation in Building and Industry, 2010 (€ Million)
GROWTH IN THERMAL INSULATION CONSUMPTION BY MATERIAL TYPE, 2010-2015........ 23
% Growth Rates for Thermal Insulation by Material Type in Germany, 2010-2015 (I0)........cc.ccooomrrrrrrrrrerrrsrens 23
% Growth Rates for Thermal Insulation by Material Type in Germany, 2010-2015 (Tonnes) .........cccceeeveeeveereevennee 23
GROWTH IN THERMAL INSULATION CONSUMPTION BY END-USE, 2010-2015 .......ccccceeeuueee. 24
% Growth Rates for Thermal Insulation by End-use in Germany, 2010-2015 (m®) ....................

% Growth Rates for Thermal Insulation by End-use in Germany, 2010-2015 (Tonnes)

MACROECONOMIC TRENDS ..ottt sttt ettt ettt et st e bttt eene e sanenieens 25
Construction Volume in Germany by Type, 2010-2013 (€ Million/Annual % change) ........c..ccceevevveerineeneennennnes 25
MATERIAL TRENDS AFFECTING THE GERMAN INSULATION MARKET ......cccccooviiviiiniieniene 26
LEGISLATIVE AND ENVIRONMENTAL FACTORS AFFECTING THE USE OF THERMAL

INSULATION PRODUCTS ..ottt ettt ettt ettt et s st st saeesne et eanesanenieens 28

MARKET SHARES OF LEADING INSULATION SUPPLIERS .....cccoooiiiiiiiiiiiieeee e
Leading German Suppliers of Thermal INSULAtiON..........c.coiiiririniiiiiiiiiiineec ettt
PROFILES OF KEY EUROPEAN SUPPLIERS ......cocoiiiiiiiiiieeeeeeeecc et
BASF Group Sales by Business Segment, 2009 & 2010 (€ Million & % Growth) .........ccccccecevvenenenecinininicnencneens
BASF Group Sales by Location of Customer, 2009 & 2010 (€ Million & % Growth)
BASEF Plastics Division Sales, 2010 (€ Million & % Share) ..........cccceeereeieiiineneneeeecene

The Dow Chemical Company: Group Sales by Region, 2010 (US$ Million) ......c..cceoevueirerineeninieeneineeenieereenenees




ial

53

6.1
6.2
6.3
6.4
6.5
6.6
6.7
6.8
6.9
6.10
6.11
6.12
6.13
6.14
6.15
6.16
6.17
6.18
6.19
6.20
6.21
6.22

The Dow Chemical Company: Group Sales by Business Segment, 2008-2010 (USS$ Million)..........ccoeeeeervreneneenene
Dow’s European Manufacturing Sites for Styrofoam and Polyurethanes............cccooeoeiiiiiiiiineiesceeeece
Kingspan Group Sales by Business Segment, 2009-2010 (€ Million & % Change)...........cccceveerevevvneineenreenenennnes
Kingspan Group Sales by Region, 2009-2010 (€ Million & % Change) ..........ccccecevvevveveercnnenn
Materials, Brand Names and Applications Available from Knauf.............c.cccocoininininninnnn
Knauf Production Sites in Europe for the Production of Insulation.............cccocveveneiecnincnnnn
Recticel International: Net Sales by Business Segment, 2009-2010 (€ Million & % Change)....
Recticel Insulation: Net Sales by Division, 2009-2010 (€ Million & % Change)...........c...c.......
Rockwool Group Sales by Region, 2010 (%0) ....c.coeereuiireireiinieinicenieenieieesreieseereneeseesneneee
Saint-Gobain Group Sales by Division, 2009-2010 (€ Million & % Change)..........c.cccceveveeneee.
Uralita’s Financial Results by Business Group, 2009-2010 (€ Million & % Change)........c..ccccveveeererenreenneeneeneenens
DIRECTORY OF SUPPLIERS ...ttt ettt ettt st st esbe et et entesaeenaeens
73
AUSTRIA L.ttt ettt ettt b et et sat e sae e bt et et eas e sasesbe e be e beeaneeanesanes 73
BELGIUM L.ttt sttt ettt et et et s saeesatesaeemteeeaeeanesanenieens 73
CZECH REPUBLIC ..ottt ettt ettt ettt ettt st s st ae ettt eanesanesieens 74
DENMARK ..ottt ettt b et et e h et et et sae e et e bt ettt ean e s enteens 74
FINLAND ..ottt et e st sa et et et e e b e b et e st easesaeesaee bt emneenneeanesunenaeens 74
FRANCE ...ttt et ettt e et e a e e b e e b e e bt em bt e mbesaeesheesbeenbeenteenteeneeeneenbeans 75
GERMANY ettt ettt ettt s bt e s bt et e st ea e eh e e e bt e bt en bt e st e saeesheesbee bt enteemteentesneenbeans 75
HUNGARY ettt sttt et et e a e e b e s b e bt e bt e st e saeesheesbeenbeenteenteentesneenbeans 76
TRELAND ...ttt ettt ettt e a e s et e e bt et e et ea e e bt e eb e e bt em bt embeemeesaeeseeenbeen bt enteentesneenbeans 76
TTALY ettt ettt e et st e et e s et e e et e st e e at e s bt e s ab e st e e s aae e sabeeeanee e 76
NETHERLANDS ...ttt ettt b e b ettt et st sb e s bt e bt em bt eateebeeebe e beenbeenseeaeesneas 77
NORWAY L.ttt et ettt et et et st sat e s bt et eat et e saseebe e be e beenneeanesanes 77
POLAND ...ttt ettt a et et et e a e b e bt et e st eanesaeesatenaeenneeeneeanesunenieens 78
PORTUGAL ...ttt sttt et ettt et e e e saeesatesaeemteeeaeeanesunenteens 78
ROMANIA ...ttt ettt ettt et et e a e b e b et e bt sanesaeesaeesaeemteenneeanesunenunens 78
RIUSSIA Lttt st sttt et et et sa e b e b et et eanesaeesate bt enteeeneeunesunenaeens 79
SLOVENIA ...ttt ettt ettt ettt e a e e b e eb e e bt e bt e m bt satesbee e bt e bt eateeateebeenbeenbeenbeensenaees 79
SPATN .ttt ettt et s h e s a e e e bt et ea et ea et e bt e bt e bt et e e et e eat e ehe e bt et et et e ehe e bt e b e et enbeeaees 79
SWEDEN ...ttt ettt ettt st e b ettt e at e e b e eb e e bt et e em bt s aeesheesbe e bt enteenteebee bt e beenbeenneeaees 80
SWITZERLAND ...ttt sttt ettt ee e e h e e bt e bt e bt e bt s et e saeesbe e bt emteenteebeenbeenbeenbeensesanes 80
TURKEY .ttt sttt st e e et e s bt e st e sab e eat e st e e sabeesateesaaeesaneesaneenan 81




	1. INTRODUCTION
	1.1 SCOPE OF THE STUDY
	1.2 METHODOLOGY
	1.3 PRODUCTS COVERED
	1.3.1 Mineral Fibres
	1.3.2 Expanded Polystyrene (EPS)
	1.3.3 Extruded Polystyrene (XPS)
	1.3.4 Polyurethane Foams
	1.3.5 Phenolic Foams
	1.3.6 Flexible Insulation

	1.4 END-USE SECTORS
	1.4.1 Building 
	1.4.2 Industrial
	Pipe lagging
	Process Plant and Machinery
	Domestic and Commercial Appliances
	Transport


	1.5 PRICES
	1.6 UNITS OF VOLUME
	1.7 FORECASTS
	1.8 ROUNDING

	2. MARKET SUMMARY 2010 AND FORECASTS TO 2015
	2.1 MARKET SUMMARY 2010
	2.2 MARKET FORECAST 2015

	3. MARKET REVIEW
	3.1 THE MARKET BY MATERIAL TYPE, 2010-2015
	3.2 THE MARKET BY END-USE APPLICATION, 2010-2015
	3.3 THE MARKET IN BUILDING & INDUSTRY, 2010
	3.4 GROWTH IN THERMAL INSULATION CONSUMPTION BY MATERIAL TYPE, 2010-2015
	3.5 GROWTH IN THERMAL INSULATION CONSUMPTION BY END-USE, 2010-2015

	4. MARKET INFLUENCES 
	4.1 MACROECONOMIC TRENDS
	4.2 MATERIAL TRENDS AFFECTING THE GERMAN INSULATION MARKET
	4.2.1 General indicators
	4.2.2 Glasswool
	4.2.3 Stonewool
	4.2.4 Expanded Polystyrene
	4.2.5 Extruded Polystyrene
	4.2.6 PUR/PIR
	4.2.7 Phenolics
	4.2.8 Flexible Insulation ENR & PE

	4.3 LEGISLATIVE AND ENVIRONMENTAL FACTORS AFFECTING THE USE OF THERMAL INSULATION PRODUCTS
	4.3.1 CO2 Emissions
	EnEV - The Energy Saving Ordinance 

	4.3.2 Energy Pass
	4.3.3 EU Fire Classification


	5. SUPPLIERS AND MANUFACTURERS OF THERMAL INSULATION PRODUCTS
	5.1 MARKET SHARES OF LEADING INSULATION SUPPLIERS
	5.2 PROFILES OF KEY EUROPEAN SUPPLIERS
	5.2.1 Armacell
	5.2.2 BASF
	5.2.3 Dow Chemical
	5.2.4 Kingspan 
	5.2.5 Knauf Insulation 
	5.2.6 Recticel
	5.2.7 Rockwool
	5.2.8 Saint-Gobain Isover
	5.2.9 URSA

	5.3 DIRECTORY OF SUPPLIERS
	5.3.1 Expanded Polystyrene
	5.3.2 Extruded Polystyrene
	5.3.3 Flexible Insulation (ENR)
	5.3.4 Flexible Insulation (PE)
	5.3.5 Mineral Fibre
	5.3.6 PU/Polyisocyanurate


	6. SOURCES OF INFORMATION
	6.1 AUSTRIA
	6.2 BELGIUM
	6.3 CZECH REPUBLIC
	6.4 DENMARK
	6.5 FINLAND
	6.6 FRANCE
	6.7 GERMANY
	6.8 HUNGARY
	6.9 IRELAND
	6.10 ITALY
	6.11 NETHERLANDS
	6.12 NORWAY
	6.13 POLAND
	6.14 PORTUGAL
	6.15 ROMANIA
	6.16 RUSSIA
	6.17 SLOVENIA
	6.18 SPAIN
	6.19 SWEDEN
	6.20 SWITZERLAND
	6.21 TURKEY
	6.22 UNITED KINGDOM


