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NOTE

The information given in this report has been compiled from published sources and interpreted
from fieldwork based on informed opinions. Whilst every care has been taken in the preparation
of the report, there may have been some errors in the information obtained. Although it is
impossible to verify every single detail by cross checking, we believe the general picture
provided is reasonably accurate and comprehensive.

Many IAL reports contain an overview of selected company financial information and
capabilities based on published sources where available. Although the companies represented
are believed to be the major suppliers the profiles are meant to be indicative rather than
definitive.

It is fundamental to the philosophy of IAL Consultants to constantly seek to extend and improve
our service to clients. In pursuit of these aims, we shall be pleased to consider all requests for
regular or periodic updating of all or any part of the information contained in this report, or for
extensions in coverage in terms of product areas, market sectors and/or geographic regions.

We are, of course, always happy to discuss with any subscriber the possibility of undertaking
further work, whether arising out of this report or in different business areas.

MORE INFORMATION ON IAL CONSULTANTS

At the end of this report you will find a copy of our corporate brochure and a list of our latest
published reports. Should you require more information on either our published reports or our
private client services, please contact us at the address given.

Full details on all 1AL Consultants published studies (including full tables of contents and tables
of tables) and ad-hoc research services can be found on our website:

www.ialconsultants.com




lal

1.2
1.3
131
132
14
14.1
1.4.2
143

2.1
211
2.1.2
2.1.3
2.2
22.1
2.2.2
2.3

3.1
3.11
3.1.2
3.13
3.2
321
3.2.2
3.3
3.3.1
3.3.2
3.4
34.1
3.4.2
3.5
3.5.1
3.5.2
3.6
3.6.1
3.6.2
3.7
3.7.1
3.7.2
3.8
3.8.1
3.8.2
3.9
3.9.1
3.9.2
3.10
3.10.1
3.10.2
3.11
3.11.1

CONTENTS
............................................................................................................................................... 1
SCOPE OF STUDY ..ottt ettt b etk b et s bt e bbb bbb st bt n bt en et et n b ntenes 1
PRODUCTS AND END-USES ..ottt sttt sttt st sbe st sbe et e b b neetesne e 3
FIAVOULS ...ttt e et e e te e e bt e e be e be e st e e st e etbesbeesbeesbeesbesaeesaeesaeeabeenbeenbeenbesteesreen 3
FFAGIANCES ...ttt bbbt bR R R R e R R R Rt nr e rens 4
METHODOLOGY ...ttt ettt te st et et s 1 et te st et e tesb et e te s b e e ebe st e e ebeab e e ebe st esaebeste st atesbessateaae e 5
e o0 TRV US RPN 5
0] 1ot K KT T OO PO PO PR UPRURRURUPROPN 5
ROUNGING ..ttt bbbt b bt et e s e e e b e bt £ b e e b e Rt e he e e et e ebeeb e e b e e aeese e s e nbeneesbentas 5
...................................................................................................................................... 7
TOTAL MARKET OVERVIEW - EUROPE, MIDDLE EAST & AFRICA 2010-2015.......cccccvveveiennn. 7
Total Flavours & FragranCes MArKeL...........cccviiiiiiiieieeierie et st sae e 7
TOtAl FIAVOUIS IMAIKEL ..ot bbbttt bbbt e 8
Total FragranCes IMAIKEL .........coviiiiie ettt ettt e e e et et s aesteaneen e e e e seseesrenee e 9
MARKET BY END-USE & REGION 2010-2015.......ccccciiieiiiiiieiesiee sttt 10
FLAVOULS ...t ettt e b e et e et e e tb e e te e ba e s beebeeaeeeheeebe e beenbeeabeetbesbeesbaesbeesreennas 10
FPAGIANCES ...ttt bRt b et E R R R Rt Rt R R Rt r e r e ane s 12
SUMMARY OF MARKET TRENDS AND INFLUENCES.........cccociitriiiieiiesieese e 14
.............................................................................. 15
TOTAL MARKET OVERVIEW 2010-2015 ...c.vctiveiiieieieiiesieesiesieesie et ssssesse e ssesssssssessssesseses 15
Total Flavours & FragranCes MArKeL..........cccceiiiiii ettt sttt ra et seesne e 15
TOtAl FIAVOUIS IMAIKEL .....cviitiiciiiiece ettt sttt bbb n et nes 15
Total FragranCes IMATKEL .........cciii ittt st b e te e e e r et e besbesteereenee e e nbeseesrenrs 16
MARKET BY END-USE & COUNTRY 2010-2015........ccciiiiiirieiaienienieiesienise et 17
FLAVOUIS ..ttt e b e bbbt btk e btk e bt b e e bt b e e b e Rt e bbb e bbbt et b e 17
e = 0| TSP 20
BELGIUM ..ottt st s et st b et st ebe a4 et e b e et et R e e b et e Re et et et e e bt te et ettt ene et b e 23
FLAVOUIS ...t ettt e bt et e e st e et eebe e s be e s beeebeeaeeeheeebe e beeabeeabeetbesteesbaesbeesbeeneas 23
FFAGIANCES ...ttt b bbb bR R R R Rt R R R R R et e r e ane s 23
FRAINGCE ...ttt sttt s b e e e be b e st et e b e Rt e b e et e Rt e be e b e s e e be st et e e ket e st e be et et e te st et et nbens 23
[ Fo AT 0T | ST R URUPOTOTTRPRN 23
FETAOIANCES ...ttt ettt ettt ekt b e e bt e bt e st e e R e e e E e e e E e e e Ee et e e Re e ehe e e Rt e b e eR b e eh b e nb e e nbe e nbeenneennas 24
GERMAINY ettt sttt sttt sttt b et £ e b et e b et e b e eb et e b e e b et e b e e b et e b e eb et ebenbe e b e ebe et e b e ereabe e 25
FLAVOUIS ...ttt b e et b e et b et b e b et b e bt e b e b et e b e b et e b e e b e st e be et et et st et bt 25
e = 0| TSP 25
IT ALY et bt bbb b bR R R R R R R bR R Rt b bRt bttt bbb 26
FLAVOUIS .t b e et b etk b etk s btk bt b e bt b e e bRt e bbb eb et et b et et rns 26
FPAGIANCES ...ttt bRt h e R R R R Rt R R R Rt r e ane s 26
THE NETHERLANDS ..ottt ettt sttt sb b s et et s e s be s enesbestensenesnenes 27
FLAVOUIS ...ttt ettt e e b e et e et e et e s be e s be e s beeebeeaeeeheeebeebeenbeenbeetbesteestaesbeesreennas 27
FETAOIAINCES ...ttt bttt a e bt ekt e ke e s be e R e e e h e e eE e e AR e e bt e Rb e eRe e e bt e been b e eh b e e b e e nb e e nbeeneeennas 27
NORDIC COUNTRIES ...ttt ittt sttt sttt sttt s b et be st be et e st et et st et te st st e e bennens 28
[ Fo AT 01U | ST USSR PSPPI 28
L 10 ] = L[ LRI 28
ST N L OSSOSO 29
FLAVOUIS ...ttt et b ettt b et b e b etk e b et e b e bt E e e b et e b e b et e b e e b e st et sb et et st et be b 29
e = 0| TSR 29
UNITED KINGDOM ... .ottt sttt stttk et sb etk bbbt b st et b et st bt et nbens 30
FLAVOUIS ..ttt e b e bbbt btk e btk e bt b e e bt b e e b e Rt e bbb e bbbt et b e 30
FPAGIANCES ...ttt bRt h e R R R R Rt R R R Rt r e ane s 30
OTHER COUNTRIES ..o ottt sttt sttt ettt seebe e e e et e st e tesbe e et e abe s eteabeseeteabe e 31
FLAVOUIS ...t ettt e bt et e e st e et eebe e s be e s beeebeeaeeeheeebe e beeabeeabeetbesteesbaesbeesbeeneas 31




lal

3.11.2
3.12

3121
3.12.2

4.1
411
412
413
4.2
421
422
4.3
431
432
4.4
441
442
4.5
451
452
4.6
46.1
46.2
4.7
4.7.1
4.7.2
4.8
48.1
4.8.2
4.9

491
49.2

5.1
511
512
5.13
5.2
521
5.2.2
53
531
53.2
5.4
5.4.1
5.4.2
5.5
551
5.5.2
5.6
5.6.1
5.6.2
5.7
5.7.1
5.7.2

FFAGIANCES ...tttk b R bt bt s e bR R R R Rt Rt R R Rt R et ane s 32
TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES
IN WESTERN BEUROPE ........coiitiiiiitiei ettt bbbt bbbt et b et et a e 32
[ Fo AT 0T | ST R URUPOTOTTRPRN 34
[ =10 2 L[0T T TP PR U TP PP URTURPPRTO 37
............................................................................... 40
TOTAL MARKET OVERVIEW ...ttt bbbttt 40
Total Flavours & FragranCes MArKeL..........cccceiiiiiieieieiicie ettt st ba e seesneens 40
TOtal FIAVOUIS IMAIKEL ... .cviiiiiciiiieese ettt bbbt s bbb et nes 41
Total FragranCes IMAIKEL .........cccviiiiiiee et ettt e e et e st e teanesteeneenae e e eeneennenrs 42
MARKET BY END-USE & COUNTRY 2010-2015........cceiiiiiinieieienienieesienisie e s 42
FLAVOUIS .ottt b e et b etk b etk e btk e bt b e e b et e b e b e Rt e b e b st e b nb et bbb b 42
FPAGIANCES ...ttt bRt h e R R R R Rt R R R Rt r e ane s 44
CZECH REPUBLIC ...ttt b et b et et st et te st e e e ta st e e ete st e e ateabeseetesbe e 46
[ Fo Yo TN | ST USROS URUPOTPTPRPRN 46
FETAOIAINCES ...ttt bttt a e bt ekt e ke e s be e R e e e h e e eE e e AR e e bt e Rb e eRe e e bt e been b e eh b e e b e e nb e e nbeeneeennas 46
HUNGARY L.ttt sttt sttt st et e be b e e b4 a8t ek s b e Rt e b e et e Rt e b e et e s e e b et e st e b et e s e e be et et e be st ene et b ens 47
FLAVOUIS ...ttt b et b et b e b etk e bt be e bt b e e b et e R e b et e be b e st e b sb et et et e et b 47
[ 10 ] = L[ L TP PR PR 47
POLAND .ottt sttt ettt s b et b e bt b e b et be e bt E e bt Ee bR bt E e bRt Re bbbt et bens 48
FLAVOUIS .ottt b e et b etk b etk e btk e bt b e e b et e b e b e Rt e b e b st e b nb et bbb b 48
= 0| TSR 48
RUSSIA et b et b e bt b e e b bt e b e e e b e e b e e e bt e bt e b e bt b e bRt be bbb n et r e 49
[ Fo 1Yo T OSSPSR SPRSTR PR 49
FPAGIANCES ...ttt bRt b et E R R R Rt Rt R R Rt r e r e ane s 49
UKRAINE ...ttt sttt sttt s b et te e b e st et e e b et ebe e b et e be et e st e s e et et eseebe b eseebe st ate st et ate st e st eresbens 50
[ Fo AT 0T | ST R URUPOTOTTRPRN 50
[ =10 2 L[0T T TP PR U TP PP URTURPPRTO 50
OTHERS ..ottt sttt b e et s b e e be st et e besb e s e e b e s b e s e e be s e e s e e be st e s e ebesbe e eteebe e eteebeneereebe e 51
FLAVOUIS ...ttt et b ettt b et b e b etk e b et e b e bt E e e b et e b e b et e b e e b e st et sb et et st et be b 51
L 10 ] = L[ L PP 51
TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES
IN EASTERN EUROPE ..ottt ettt sttt b 52
FLAVOUIS ..ttt bbbttt b etk s btk e bt b e e bt ek b e Rt e bbb e bbbt et rns 52
FPAGIANCES ...ttt bbbt R R R Rt R R R Rt e e r e reane s 54
................................................................... 57
TOTAL MARKET OVERVIEW.......cooiiiiiiiei ettt ettt b e anennenes 57
Total Flavours & FragranCes MArKel...... ..ot e 57
TOtal FIAVOUIS IMTAIKEL ...ttt b bbbt e et ne e e be b b e 57
Total FragranCes IMAIKEL .........coo ittt e bbbttt n e e e sbe b b e 58
MARKET BY END-USE & COUNTRY 2010-2015........ccciiiieinierieesienieesienise e 58
FLAVOUIS ...ttt b e et b e et b et b e b et b e bt e b e b et e b e b et e b e e b e st e be et et et st et bt 58
L 10 ] = L[ LRI 60
NORTH AFRICA ...ttt et bbbt b ettt b et b e bt et s bttt sb ettt n et b 62
FLAVOUIS .t b e et b etk b etk s btk bt b e bt b e e bRt e bbb eb et et b et et rns 62
e = 0| TSR 62
SOUTH AFRICA ... oottt st s bt et e s b et et e et et e te st e e ete st e e ebesbe e etesbe e eteabeseeteabe e 63
[ Fo 1Yo T OSSPSR SPRSTR PR 63
FPAGIANCES ...ttt bRt h e R R R R Rt R R R Rt r e ane s 63
SUB-SAHARAN AFRICA ...ttt bbbt s et s st et eneabe b en s ne st nes 63
[ Fo AT 01U | ST USSR PSPPI 63
FETAOIAINCES ...ttt ettt ekt e bt e bt ekt e st e e R e e e h e e SE e e e Ee e bt oAbt ehe e e bt e bt en b e eh b e e b e e nb e e nbeenneennas 64
IMIDDLE EAST ..ottt st s b et b etk bbbtk b ekt e st e bt e b e et st et et st e ne et b e 64
FLAVOUIS ...ttt b e et b e et b et b e b et b e bt e b e b et e b e b et e b e e b e st e be et et et st et bt 64
= 0| TSR 65
TURKEY ettt bbbt bt b et b bt eeE bt £ bbbkt b b et b et b et n e n et 65
FLAVOUIS .ttt bbbtk b etk b etk e bt b e e b et b e e b e Rt e b e b st e b e bbbt et b 65

L =0 = LT PRSPPSO 66




lal

5.8

5.8.1
5.8.2

6.1
6.1.1
6.1.2
6.1.3
6.2
6.2.1
6.2.2
6.2.3
6.2.4
6.2.5
6.2.6
6.2.7
6.2.8
6.2.9
6.2.10
6.2.11
6.3
6.3.1
6.3.2
6.3.3
6.3.4
6.3.5
6.3.6
6.3.7
6.3.8
6.3.9
6.3.10
6.3.11
6.3.12
6.3.13
6.3.14
6.3.15
6.3.16
6.3.17
6.3.18
6.3.19
6.3.20
6.3.21
6.3.22
6.3.23
6.3.24
6.3.25
6.3.26
6.3.27
6.3.28
6.3.29
6.3.30
6.3.31
6.3.32
6.3.33
6.3.34
6.3.35
6.3.36
6.3.37

TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES

IN AFRICA AND THE MIDDLE EAST ..ottt 67
FFLAVOUIS ...ttt et b e b e bt e st e et e e te e s be e s beeebeeaeesheeebe e beeabeeabesrbesbeestaesbeesbeennas 68
FETAOIAINCES ...ttt bttt h e bt e bt e bt e st e e R b e e he e S E e e e Rt e bt e Rb e eRe e bt e bt en b e eb b e nb e e nb e e nbeenbeennas 68

....................................................................................................................................................... 71
OVERVIEW OF SUPPLY STRUCTURE ......coueititiietisieise ettt sttt saene b seene s e 71
Overview of the Supply Structure in WeStErn EUFOPE .......cvoviieiieriie ettt e e sre s 72
Overview of the Supply Structure in EQStern EUFOPE........ccovviiiieiiie st 72
Overview of the Supply Structure in the Middle East and AfriCa..........cccevvevievevine s 73
PROFILES OF KEY SUPPLIERS ......ooiiiiiiieisie ettt sttt sttt bttt 74
FIIMENICI L.ttt bbb bbbt et sb et st b et et nbens 74
[ U121 0] 1 1 T TP STT O P PO R PRUPRPTPPRPROIN 79
TN 10 To =T o I OSSO RTTRPROP 87
International Flavors & Fragrances (IFF) ... 93
[T T T TP TP OUUR PRI 99
IVIANE SA ..ottt ettt ettt bR R AR bRt R R R R ARt E e bRt R Rt Re b e R e R bR et b et e e 102
0] o1 (] ST RUSU SRR 106
SENSIENE FlaVOrS & FTagUaNnCES ......cviveieieieiiesiestesieste e e e e e ae et e stesbestesteetae s esbesaesbestesbeeteenaesaeseensestesrens 110
R3] -SSR 117
L1 LY=o o LSS 122
B IR o P2 =T T 1 S 126
DIRECTORY OF SUPPLIERS ..ottt bbbttt 128
F N1 T PSRRI 128
BEIGIUM ..t b bbb bbbttt 129
BOSNIA-HEIZEGOVING . .....vitieiiiiee bbbt bbbt b ettt b e 130
BUIGAITA ...ttt bbb bbbttt b 130
(0% Z:Tol o [ LT o 18 o] oSSR TSR 130
(DT 0T 00 o OSSO RURU RPN 130
0/ o TP T OO TP TUPT PP URRUROPOR 132
LT 0] U3 To OSSPSR 132
L 2 (o P P TTOTPTUPT PR VR PROPPR 132
LCTT 010= 10| U PPR PP 135
LC] = ol TP U PRSP SRR PR 140
o [0 SRS SSSRPR 140
1= 3 SRR 141
=] £ o DSOS TOPRPPR 141
[ =] PSSO OPRPPR 141
1 RSOSSN 142
[ 7221 1 7= Lo OO ST U SRR 147
[ 11772 R T TP P TP TUPT PP URRUROUOR 147
[ ool I T PO UP PR PR UROPPR 147
NEENEITANGS ...ttt bbb s b b st e bbbt st b r e be b e et e e 147
AT T0 =T T USSR 149
1N 7 S SSSRPR 150
o 0] =T oo OSSOSO 150
ROMANIA ...ttt bbb s b bR bt s btk s e bt ke Rt b e ke st e b e b s e b e e bt e n et et e ne et n e 152
RUSSIA .1ttt ittt ettt ettt ettt e et e et e s te e s be e s be e sae e aeesaeesbe e ebeeabeenbeeabeeh b e be e be e beeRbeeReeeReeeheeebeebeenbeenreareenreen 152
T (0 Lo [ Y = 1oL I TSSOSO 154
=] 4 o TSSOSO RPTORPR 154
] (011 o - DRSO SRR ROTPRN 154
] (0177 U= F PP SS 154
o1 11 I N o o TSROSO 154
ST 07 U] OSSR 157
RS LT OO OO OSSOSO 160
SWILZEITANG ...ttt ettt b et b e bbb e et e b et et e e bt et e be et e b e ebe b 161
TUNESTAL ¢+ttt bbbt b ekt b e ekt sb et b e e bkt e b e ekt e b e Rt e bt e b e Rt ekt e R e R e e R e bt bt bt b e b e ebenre e 162
L0123 RSN 163
LU TSRS 164
UKF@INE ..ottt ettt ettt et st e s te e ebe e tesaeeshe e ebe e beeabeesbeesbesbeesteesbaesbeenbesasesbeeabeenbeenteenbesteesraen 166




lal

6.3.38

7.1
7.2
721
7.3
7.3.1
7.4
74.1
7.5
7.5.1
7.6
7.6.1
7.6.2
7.7
7.7.1
7.8
7.8.1
79
79.1
7.10
7.10.1
7.10.2
7.11
7111
7.12
7121
7.13
7.13.1
7.14
7.14.1

UNIEA KINGAOM L.tk bbb bbbttt bt 166

................................................................................................................... 173
INTERNATIONAL ..ottt ettt s st e e s e eb e s es e b e b es e e b et ese e b e st es s e besaes s e s e st enaaneneenen 173
AUSTRIA Lttt ettt bkt e b et et e et e s e R e e b et e R e et et et e et et e b e st et e Re et et en s ne b n e nennenen 173
[ Fo AT 01U | SO R PSRRI 173
BELGIUM ..ottt bbbt b et b e bRt b bR bt ne b n s 173
FLAVOUIS ...ttt bbbt b bbb bbbt bbb e bbbttt n bbb 173
DENMARK ..ottt bbb b bbb bR Rt E e bRt b bRt E bRt Rt n e b bt b e 174
FLAVOUIS ...ttt bbbt bt bR bbb bR e ek bbbt e n e b et be e 174
FRAINCE ... ettt bbb s bt s btk s bbbt ket e b e bbb b s be bt n e 174
AT ANCES ...ttt bttt b et b et b e e bt e b e e bt et e e en bt e nbe e nabe e beennree e 174
GERMANNY ettt ettt b ettt b e ekt b et b e bt e b s bRt e b S b et b e b e s e ek bbb bbb b 174
L Fo 1Yo T PSSR 174
FFAGIANCES ...ttt bbbt h e st R R bR R Rt R 174
17 RSSO 174
[ Eo A oL o Lo (ol - Vo = 14 (o0 SRR 174
NETHERLANDS. ..ottt et s ettt e b et et et et e s et e st e be s be s e s e abe b e ne st s e 175
FIavours an0 FragranCeS.........c.cieiuiiieiieitisieieeiae it este e ste e steeteeae st e saestesbesbeateesaesteeestesbesaestasseenteneenteseenns 175
SOUTH AFRICA . .ottt ettt sttt sttt b et e be e b et e be s b et ebe st et ebesbe st ebesbe e ebeabe e ebenbeneas 175
FIavoUurs an0 FragranCeS.........c.cieiuiiieiieitesieieeae it este e ste e steetaeae st e saestesbesbesteeseesteee st e sbestestasseenteneeseesrenns 175
SPAIUN ...ttt b e E b bR R R R R bR bt E e bRt b e bRt be e b e 175
FLAVOUIS ...ttt bbbt bbbt bbbt bbbt b et bbb b 175
A ANCES ...ttt b et b e bt E e bt b e e e bt Eeeen bt nbe e nnbe e beennreean 175
SWEDEN ..ottt sttt st et s bt et s b et e be s b e e e te e b et e Re e b et e Ee e b et Ee b et be b et te et e reete et ene et e e 175
L Fo 1Yo T PSR TP 175
SWITZERLAND ..ottt sttt sttt te et et e te s be e e be st et e te st et e be s b et e te st e st ete st eneetenens 176
FIaVOUTS N0 FrAQIANCES. ......eiuieiieiiie ittt sttt e e s b e bt bt b e e bt e se e b e et e e besbeebeeneenbeneenbe b e 176
TURIKEY ittt sttt b ettt et e e b e et e b et e be e b et e b e e b e e e be e b e e ebe e b e s e et e et e s e e b e abe e eteebe e eteereeas 176
FIaVOUTS N0 FrAQIANCES. ......eiuieiieiiie ettt ettt sttt e e bbbt b e e bt e s e e b e b e besbeebe e e enbeneenbe b e 176
UNITED KINGDOM ..ottt sttt sttt se st sesbe s esesbe st ese st besesbenbenesbenens 176

FIavours an0 FragranCeS.........c.ciueiuiiieieiteiieieeee st ete e ste e steeteesaeseesaestesbesbesteeseeseeee st e sbestestasseenteseeseeseens 176




ial

1.2
1.3
14

2.1

2.2

2.3

3.1

3.2

3.3

3.4

3.5

3.6

3.7

3.8

3.9

TABLE OF TABLES
............................................................................................................................................... 1
SCOPE OF STUDY ..ottt ittt sttt sttt h et e sttt e e be e be e s et e he e s be e ebe e bt e n bt e st e ebb e st e e nbeenbeenbeeteaneas 1
PRODUCTS AND END-USES ...ttt st sttt sse e saeenbeebeenbesnbenneens 3
METHODOLOGY ...ttt bttt sttt h e bt et a bt bt eb e e e b e e ke et e e st e eheeshe e ebe e bt enbeanbeesbessbenbeens 5
...................................................................................................................................... 7
TOTAL MARKET OVERVIEW - EUROPE, MIDDLE EAST & AFRICA 2010-2015........cccoceveenuennn. 7
Total Market for Flavours & Fragrances in EMEA (Europe, Middle East & Africa), 2010-2015 (US$ Million &
Bl T (0111 1o ) O OO SO USSP PE USSP 7
Total Market for Flavours in EMEA (Europe, Middle East & Africa), 2010-2015 (US$ Million & % Growth pa) .....8
Total Market for Fragrances in EMEA (Europe, Middle East & Africa), 2010-2015 (US$ Million & % Growth
O ) SRRSO OS RSP 9
MARKET BY END-USE & REGION 2010-2015.......ccuiiieieiiiieriesiesieseee et 10
Total Market for Flavours in EMEA (Europe, Middle East & Africa) by End-use, 2010 (US$ Million)..................... 10
Forecast Market for Flavours in EMEA (Europe, Middle East & Africa) by End-use, 2015 (US$ Million)................ 11
Average Annual Growth Rates for Flavours in EMEA (Europe, Middle East & Africa) by End-use, 2010-2015
(I (oL (T USRS 11
Total Market for Fragrances in EMEA (Europe, Middle East & Africa) by End-use, 2010 (US$ Million) ................. 12
Forecast Market for Fragrances in EMEA (Europe, Middle East & Africa) by End-use, 2015 (US$ Million) ............ 13
Average Annual Growth Rates for Fragrances in EMEA (Europe, Middle East & Africa) by End-use, 2010-2015
(I T (o 1T o) OSSNSO PRSI 13
SUMMARY OF MARKET TRENDS AND INFLUENCES...........ccciiiiieiienie e 14
.............................................................................. 15
TOTAL MARKET OVERVIEW 2010-2015 ..ottt sttt et naennee s 15
Total Market for Flavours & Fragrances in Western Europe, 2010-2015 (US$ Million & % Growth pa)................... 15
Total Market for Flavours in Western Europe by End-use, 2010-2015 (US$ Million & % Growth pa)........c...ccce...... 15
Total Market for Fragrances in Western Europe by End-use, 2010-2015 (US$ Million & % Growth pa)................... 16
MARKET BY END-USE & COUNTRY 2010-2015.......cciiiiieierienieniesiesieseeie et sne e 17
Market for Flavours in Western Europe by Country & End-use, 2010 (US$ Million) ........c.cccoerverirevrniennecreenens 17
Forecast Market for Flavours in Western Europe by Country & End-use, 2015 (US$ Million).........c.cccceeririrrniiinienns 18
Average Annual Growth Rates for Flavours in Western Europe by Country & End-use, 2010-2015 (% Growth
ST ) SRS SO PP 19
Market for Fragrances in Western Europe by Country & End-use, 2010 (US$ Million)..........cccccvvevviiiiiencieicnininn 20
Forecast Market for Fragrances in Western Europe by Country & End-use, 2015 (US$ Million) ..........ccccovevrnennee 21
Average Annual Growth Rates for Fragrances in Western Europe by Country & End-use, 2010-2015 (% Growth
S ) OSSOSO PP 22
BELGIUM ...t ettt et b e e h e bt s bt e s Ee e ke e Rt e e R e e e bt e Rt e b e bt e b e e nbeenbeeeeeneas 23
Market for Flavours in Belgium by End-use, 2010-2015 (US$ Million & % Growth pa)........ccccceervrerereeneneereeienenns 23
Market for Fragrances in Belgium by End-use, 2010-2015 (US$ Million & % Growth pa) .........ccceeevrererereerenencnns 23
FRAINCE ...ttt bbbt bbb b bt e R e e e btk AR b e e Rt bt e st et e Rt e Rt Rt et e s e e r e renne s 23
Market for Flavours in France by End-use, 2010-2015 (US$ Million & % Growth pa).........c.cccoceierevrnenenenreeenenns 24
Market for Fragrances in France by End-use, 2010-2015 (US$ Million & % Growth pa) ..........ccceeerernerinnieererininennas 24
GERIMAINNY ettt b b E bR b e e e E e R R e R e bR e bR R Rt Rt et n e e an s 25
Market for Flavours in Germany by End-use, 2010-2015 (US$ Million & % Growth pa)..........cccceererrerinnneierirenenens 25
Market for Fragrances in Germany by End-use, 2010-2015 (US$ Million & % Growth pa) ........ccccceeeverieieviesiesnne 25
I I TR T PP PR PSPPSRSO 26
Market for Flavours in Italy by End-use, 2010-2015 (US$ Million & % Growth pa) ........ccccevevveieiiiinerieiense e 26
Market for Fragrances in Italy by End-use, 2010-2015 (US$ Million & % Growth pa)........ccccccevviivienerienensesesnenns 26
THE NETHERLANDS ... ottt b etk b et b et e e e he e she e sbe e st e enbeanneenbennbenree s 27
Market for Flavours in the Netherlands by End-use, 2010-2015 (US$ Million & % Growth pa).........ccccccevveviviiennne. 27
Market for Fragrances in the Netherlands by End-use, 2010-2015 (US$ Million & % Growth pa) ........ccccovevrveeennee 27
NORDIC COUNTRIES ...ttt sttt sr bbb e bbbt se bbb bbbt e b e ar e b ane s 28
Market for Flavours in the Nordic Countries by End-use, 2010-2015 (US$ Million & % Growth pa) ..........ccccceuen.e. 28
Market for Fragrances in the Nordic Countries by End-use, 2010-2015 (US$ Million & % Growth pa)..................... 28
ST N | N TSRS 29
Market for Flavours in Spain by End-use, 2010-2015 (US$ Million & % Growth pa) .......cccccceevveierenrnereneeneeenens 29

Market for Fragrances in Spain by End-use, 2010-2015 (US$ Million & % Growth pa).........cccocererevrenerernerenenenns 29




ial

3.10

3.11

3.12

4.1

4.2

4.3

4.4

4.5

4.6

4.7

4.8

4.9

5.1

5.2

5.3

5.4

5.5

UNITED KINGDOM.......tiitieii ettt ettt b e bt bt et e ie e be e ebe ekt e bt eabesbeesbeesbeenbeenbeannas 30
Market for Flavours in the United Kingdom by End-use, 2010-2015 (US$ Million & % Growth pa).........c.ccccoeuenee. 30
Market for Fragrances in the United Kingdom by End-use, 2010-2015 (US$ Million & % Growth pa) .........c.......... 30
OTHER COUNTRIES ...ttt ettt ettt s b et s e s e st e e s b e e nbe e te e neesneeeaeenbe e e 31
Market for Flavours in Other West European Countries by End-use, 2010-2015 (US$ Million & % Growth pa)....... 31

Market for Fragrances in Other West European Countries by End-use, 2010-2015 (US$ Million & % Growth pa) ...32
TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES

IN WESTERN EUROPE ...ttt ettt sbe ettt enbesbbe st e sbeenbeeneeannas 32
............................................................................... 40
TOTAL MARKET OVERVIEW. ...ttt sttt st sne et e be e snaenree s 40
Total Market for Flavours & Fragrances in Eastern Europe, 2010-2015 (US$ Million & % Growth pa) .........c.cc...... 40
Total Market for Flavours in Eastern Europe, 2010-2015 (US$ Million & % Growth pa)........ccccevveiereereeneseenennns 41
Total Market for Fragrances in Eastern Europe, 2010-2015 (US$ Million & % Growth pa) .........cccccoevevrvvnrrcnnennns 42
MARKET BY END-USE & COUNTRY 2010-2015.......cciieiieierienriniesiesieseeie et sne e 42
Market for Flavours in Eastern Europe by Country & End-use, 2010 (US$ Million).........ccocooerreineinnnienenec e 42
Forecast Market for Flavours in Eastern Europe by Country & End-use, 2015 (US$ Million) ..........ccccceevriinnniinienes 43
Average Annual Growth Rates for Flavours in Eastern Europe by Country & End-use, 2010-2015 (% Growth pa)..43
Market for Fragrances in Eastern Europe by Country & End-use, 2010 (US$ Million) ........c.cccccevvivveiivieniniieninn, 44
Forecast Market for Fragrances in Eastern Europe by Country & End-use, 2015 (US$ Million).........c.ccccceveevieiennne. 44
Average Annual Growth Rates for Fragrances in Eastern Europe by Country & End-use, 2010-2015 (% Growth
S ) OSSO ST SO U PO UO TSSO PRTPRPUONt
CZECH REPUBLIC
Market for Flavours in the Czech Republic by End-use, 2010-2015 (US$ Million & % Growth pa).........c.cccvrveeeneae. 46
Market for Fragrances in the Czech Republic by End-use, 2010-2015 (US$ Million & % Growth pa).........cccccuen... 46
HUNGARY L.ttt bbbt s bt s e e b e ekt e ke e b e este e he e ebe e ebe e beembeesbeeb b e nbeenbeenbeeteaneas 47
Market for Flavours in Hungary by End-use, 2010-2015 (US$ Million & % Growth pa).........cccccervvrvreivrinereneeienenns 47
Market for Fragrances in Hungary by End-use, 2010-2015 (US$ Million & % Growth pa) .........ccccoceevrvrervreerenencnns 47
POLAND ..ttt bbbt e bbb bR R e e e bR R R e e R R Rt R Rt R et r e n e r e Eenne s 48
Market for Flavours in Poland by End-use, 2010-2015 (US$ Million & % Growth pa) .........ccceceeeierennennnieereninninnns 48
Market for Fragrances in Poland by End-use, 2010-2015 (US$ Million & % Growth pa)........cccceorvnvreerenininninnns 48
RU S S A et ettt h e b e Rt e st e Rt e R e e e R e e AR e e R e e R e R e R e e Rt e R e e R R r e R e e nReenreeneennas 49
Market for Flavours in Russia by End-use, 2010-2015 (US$ Million & % Growth pa)..........ccceceeeierinnernnecreniinnnnns 49
Market for Fragrances in Russia by End-use, 2010-2015 (US$ Million & % Growth pa) ........ccccevevvevvrieievenicnsnenenn 49
UKRAINE ... oottt bbbt et s e e R e s h e e e R e e e Rt e b e e et e he e e b e e nbeen s e e b e e s beenbeenbeenneennas 50
Market for Flavours in the Ukraine by End-use, 2010-2015 (US$ Million & % Growth pa)........ccccceeeerviveviesiernne 50
Market for Fragrances in the Ukraine by End-use, 2010-2015 (US$ Million & % Growth pa) .........cccecevvevevinsiennne. 50
OTHERS ...ttt b e bt e bt e et s h e e e bt e ehe ekt e bt e R b e eb e e eb e ekt en b e e ebe e be e b e eaneeaeenbeenes 51
Market for Flavours in Other East European Countries by End-use, 2010-2015 (US$ Million & % Growth pa) ........ 51

Market for Fragrances in Other East European Countries by End-use, 2010-2015 (US$ Million & % Growth pa)....51
TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES

IN EASTERN EUROPE ... ..ottt et b e bt ettt sb e st e st e et e e nbe e nne e 52

................................................................... 57
TOTAL MARKET OVERVIEW. ...ttt sne e n e 57
Total Market for Flavours & Fragrances in Africa & the Middle East, 2010-2015 (US$ Million & % Growth pa) ...57
Total Market for Flavours in Africa & the Middle East by End-use, 2010-2015 (US$ Million & % Growth pa)........ 57
Total Market for Fragrances in Africa & the Middle East by End-use, 2010-2015 (US$ Million & % Growth pa) ....58
MARKET BY END-USE & COUNTRY 2010-2015......ccuiiiiiiiiieiie ettt 58
Market for Flavours in Africa & the Middle East by Country & End-use, 2010 (US$ Million).........cccovevvrnernnnnne 58
Forecast Market for Flavours in Africa & the Middle East by Country & End-use, 2015 (US$ Million) .................... 59

Average Annual Growth Rates for Flavours in Africa & the Middle East by Country & End-use, 2010-2015 (%
(01T g o ) PSSRSO SR PSP
Market for Fragrances in Africa & the Middle East by Country & End-use, 2010 (US$ Million)

Forecast Market for Fragrances in Africa & the Middle East by Country & End-use, 2015 (US$ Million)................. 61
Average Annual Growth Rates for Fragrances in Africa & the Middle East by Country & End-use, 2010-2015

(%0 GIOWEN D) ...ttt h btk b e bbbt bbbt e e e R £ e b e bt e b e b e E b e R £ e R e e b e e bt bR b e e n e e bt bt b nr e re 61
NORTH AFRICA ettt e h ettt b e e e bt e bt e ae e e he e e bt e ebe et e asbe st e e sbeenbeenneennas 62
Market for Flavours in North Africa by End-use, 2010-2015 (US$ Million & % Growth pa) .......cccceeervervreerenencans 62
Market for Fragrances in North Africa by End-use, 2010-2015 (US$ Million & % Growth pa)........c.ccoeeervreerennencnn 62
SOUTH AFRICA . ettt bttt h e e bt e e bt bt e a bt eb b e s bt e s be e be e teesbeeneesneeaneenbeenes 63
Market for Flavours in South Africa by End-use, 2010-2015 (US$ Million & % Growth pa) ........ccoceeervvererecrenencans 63
Market for Fragrances in South Africa by End-use, 2010-2015 (US$ Million & % Growth pa)........ccccovevrvrevrennennes 63

SUB-SAHARAN AFRICA .. oot ar s 63




ial

5.6

5.7

5.8

6.1

6.2

6.3

7.1
7.2
7.3
7.4

Market for Flavours in Sub-Saharan Africa by End-use, 2010-2015 (US$ Million & % Growth pa) ........c.cccvvveeenee. 64
Market for Fragrances in Sub-Saharan Africa by End-use, 2010-2015 (US$ Million & % Growth pa).........c.c..ccen.... 64
Y LT T I N TSP URRTRI 64
Market for Flavours in The Middle East by End-use, 2010-2015 (US$ Million & % Growth pa) ......cc.ccceevrevreeeennne 64
Market for Fragrances in The Middle East by End-use, 2010-2015 (US$ Million & % Growth pa).........cccccceevreerennee 65
LI L PO PR PR PPN 65
Market for Flavours in Turkey by End-use, 2010-2015 (US$ Million & % Growth pa) .........c.ccceeeierennernneereninnnnnas 65
Market for Fragrances in Turkey by End-use, 2010-2015 (US$ Million & % Growth pa)..........ccccoerervrnneeicrinnnnnns 66
TRENDS AND INFLUENCES AFFECTING THE MARKET FOR FLAVOURS & FRAGRANCES
IN AFRICA AND THE MIDDLE EAST ...ttt 67
....................................................................................................................................................... 71
OVERVIEW OF SUPPLY STRUCTURE ......coiiiiiiiieee e 71
Global Sales of Flavours and Fragrances by the Top 10 Major Suppliers, 2010 (US$ Millions & % Share)............... 71
PROFILES OF KEY SUPPLIERS .....cot ittt 74
Firmenich LOCAtIONS IN EIMEA. ... ... ettt et b ettt e et e st e b e b e e et e be b e ne e e s e eneabeebeebeeeenes 74
Firmenich Locations iN ASIQ-PaCITIC .......ooiiiiiiiiees ettt ettt enes 77
Firmenich LOCAtionS iN the AMEIICAS .....c.viiiiiiite ettt sttt sttt e st be et e te e e eneabesbesbeneenes 78
Frutarom Sales by Geographical Region, 2009-2010 (US$ MillIONS) ........cccciiviriiiiiiiiiiieeeese e 80
Frutarom Sales by Business Segment, 2009-2010 (USS MilliONS) ........cocviiriiiiiiiiiiieieieseieeee e 80
Frutarom Number of Employees by Geographic Region, 2010..........c.cciiririiiiiniiese e 81
Frutarom LOCAtiONS IN EIMEA ...t bt bbbttt b e bbbt e ettt b e sb e b e 82
Frutarom Locations iN ASIA-PaCITIC ........cuiiiiiiii ettt see s 85
Frutarom LOCAtiONS iN the AMEIICES. ... ceiuiiterierte ittt sttt b ettt s e bt besbe st et e s e eseebesbeebeseente e eneabeabesneneenes 86
Givaudan Sales* by Geographical Region, 2009-2010 (CHF MilliONS)........ccooiiiiiiiiiiieieeesc e 88
Givaudan Sales by Business Segment, 2009-2010 (CHF MillIONS).........cccoiiiiiiiiiiiiiseeieese e 88
Givaudan Employees by REGION 2010.........ceiiiiiiiiiiiiieiesieie ettt sttt te b e b be st e s et eraeseatestesbenan 88
Givaudan Locations iN EMEA. ...t 89
Givaudan Locations iN ASIA-PACITIC ........coiiiiiiiiei bbbt bttt sb e 91
Givaudan LOCAtiONS iN the AMEBIICAS ...ttt ettt bbbttt b e bbb e bt e b e e bt abe b b nnan 92
IFF Sales by Geographical Region, 2009-2010 .........c.citiiiirieeeeeeee sttt e st see b e e e e e e eneebeseesaennan 93
IFF Sales by Business Segment, 2009-2010 ........ccuciuiiaiiirerieitereeieeate st ste e ese et seesbe e eseesessesteseesbesee e eseeneenesaeaaenean 94
IFF LOCALIONS INEIMEA ... oottt ettt b et b et e st e b e e bt s b et e e e st e st e R e ebesbe et e st entereeneabestenbenean 95
IFF LOCAtIONS 1N ASIA-PACITIC ... .viiiieiciieesiie ettt sttt besbe et et et e e e neebestesbenean 96
IFF LOCAtIONS IN ThE AIMEIICAS. ......cvivteieiiiirist ittt ekttt b ekttt 96
KErry WOrTAWIAE LOCAIONS .. ..viviierieiiciiitiite sttt sttt ettt s e be s be s b e b e b e e eseebeabe st e ste b e s eneetesbesbensessaneas 101
Mane LOCatioNS IN EIMIEA ... ...t b bt b bbbt st b et n e bt b e bt nrene e 103
Mane LOoCations iN ASTA-PACITIC........c.uiiiiiiieiie ettt bbbttt b et sn e 104
Mane LOCALIONS IN ThE AMEIICAS ......c.eiuiitiitiiteriiiei ettt bt e ettt b e bbb e bbb e bt st e b et et e bt besbeneennenea 105
Robertet Sales by Business Segment, 2009-2010 .........cccooirrieirireiieeeene et sse e e e e e nee e seeresaeseeeas 107
Robertet Sales by Geographical Region, 2009-2010 ..........cceriiueieeiieeneieereeeeeste et see e e e nesreseeseeeas 107
Robertet LOCAtIONS IN EIMEA ........oiiiiiieieie ettt b et e e st et e s besbenbe b et e st etesbesbenteneaneas 108
Robertet LOCAtions iN ASIA-PACITIC .......vciiiiiiiee ettt ettt et st eneas 108
Robertet LOCAtiONS iN the AMEIICAS.........ivuiiieiiiiii ettt 109
Sensient Sales by Geographical Region, 2009-2010 .........cccoviiieiiiiiiiiierieiee e a s re et srenens 111
Sensient Sales by Business Segment, 2009-2010 .........c.ooririririiirene et 111
Sensient LOCAtIONS IN EMEA........co ettt bt bbbt b e b bbbt e bt b bbb 112
Sensient Locations iN ASIA-PACITIC .......coiiiiiee et eb e s 114
Sensient LOCAtIONS 1N the AMEIICAS ....... .t ittt sttt ettt te st e e et e s e e seebesbesbese e e eseeneabeseenee e ene e 115
Symrise Sales by Business Segment, 2009-2010..........coreiiieirieieiese ettt sttt e e 118
Symrise Sales by Geographical Region, 2009-2010 ..........cceiiieiiieeseiesieieeee e e et sb e ee e se e seeseenens 118
SYMIise LOCALIONS IN EIMEA ... ...ooiiiiiii ettt ettt st e e e s e te e b e s be s be e b e b et et e e st ebe st e b e s enr e 119
Symrise LOCAtIONS IN ASIA-PACITIC.......uiiiiiiicic ettt r e bbb e b s ene e 120
Symrise LOCAtIONS iN the AMEIICAS .......o.tiuiiirieieieeee ettt b e bbbt bbb 121
Takasago LoCatioNS IN EIMIEA ... et bt ettt b bbb bbbt b bbb e 123
Takasago Locations iN ASIA PACITIC .........cii ittt 124
Takasago LOCALIONS N TN AMEIICAS .......eiueiuiieieieieite ettt sttt ettt e ste s b e see e e seeseebeseeebese e e eseeneabeseesaeneene e 125
T. Hasegawa LOCAtioNS WOFTAWITE ..........cuoiiieieiieieiti sttt sttt sttt s st ete st nae e s e 127
DIRECTORY OF SUPPLIERS. ..ottt sn e an et 128
................................................................................................................... 173
INTERNATIONAL ..ottt ettt st ettt s h e s bt e bt e bt e st e et e e st e e sbeenbeebeeneesneeabeenbeenes 173
AUSTRIA et h etttk b e be et e R e e e bt e she e e bt e bt e ab e eh e e eb e e ke e s be e s be e beaneesneesbeenneenee 173
T T L 1 PP PR TR UROPORN 173
DENMARK ettt ettt et h et h e e bt ekt e s bt eh b e e h e e e b e e nE e e e Ee e R e e Rb e eRe e eR e e be e been b e eneenreen 174




ial

7.5
7.6
7.7
7.8
7.9
7.10
7.11
7.12
7.13
7.14

FRAINGCE ..ot r b bR bbb bbb e bbbt r e r e 174
GERMAINY ot bbb 174
ITALY e 174
NETHERLANDS. ... .ot e 175
SOUTH AFRICA ..o bbb 175
SPAIN e 175
SWEDEN ...ttt ettt et et 175
SWITZERLAND ...ttt et ettt r e r et r et nn e 176
TURKEY e 176




